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Office of the Consumer Protection Board

Preface

The Office of the Consumer Protection Board is an agency
which has duties to protect consumer rights, promoting fairness
and against being exploited as a result of buying goods and
services from business entities, together with promoting consumer
awareness in buying goods and services and supporting and
strengthening coordination among consumer groups and
networks. Therefore, disseminating and publicizing knowledge and
understanding of consumer rights violations, and channels for
complaining, need to be continually carried out. Moreover, these
actions must cover in every aspects, media and areas. But the
print media, such as books, journals, posters or brochures, is
considered the best method for publicity and dissemination due
to the information provided in which is clear, able to be used as
a good reference without limit of time and easily access to many
consumer groups. This is a method of urging consumers to be alert
and know how to buy goods and services with good quality and
safety and at reasonable prices, and how to protect their rights
from violation.
The Office of the Consumer Protection Board very much hopes
that this book “OCPB Protects Consumers (Consumers’ Edition)”
will be useful to all consumers, as well as agencies and organizations
concerned with consumer protection, so that they can benefit
themselves and consumers as a whole.

(Mr.Nirot Charoenprakob)
Secretary General to the Consumer Protection Board
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Office of the Consumer Protection Board

OCPB
Agency for Consumer Protection
By virtue of the Consumer Protection Act, the
Office of the Consumer Protection Board (OCPB)
shall have powers and duties as follows:

✿ to receive complaints from consumers
who suffer hardship or injury resulting
from the acts of business entities for
further submission to the Board;

✿ to follow up and scrutinize actions of
any business entity who may do anything
infringing the consumers’ right;

✿ to encourage and/or conduct study
and research on the problems
concerning consumer protection
with other educational institutions
and other agencies;

OCPB Agency for Consumer Protection
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✿ to promote and encourage the providing of education to consumers at all
levels, on safety and harm from goods or services;

✿ to propagate technical information and provide educational information to
consumers in order to instill good consumption habits which promote
health, economize, and make the best use of natural resources;

✿ to cooperate with government
offices or state agencies
which have the power and
duty to control, promote or
prescribe the standard of
goods or services;
✿ to do any other acts as
entrusted by the Consumer
Protection Board or the ad
hoc committee.
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You are a Consumer
The Consumer Protection Act, B.E. 2522 (1979) with
the first amendment of this Act, B.E. 2541 (1998) provides
the consumer rights as follows:

1

The right to receive correct
and sufficient information and
descriptions as to the quality of
goods and services
means the right to receive information
from advertising or labels which is not
exaggerated by the business entity,
including the right to be informed about
sufficient details of goods or services
in order to avoid misunderstanding in
buying those goods or services.

2

3

The right to enjoy freedom in the
choice of goods or services
means that a consumer can willingly
buy goods or service and independently
make a decision without any unfair
persuasion.

The right to safety in the use of goods or services
means that any goods or services used by a consumer must be in a
good condition and quality with the appropriate standard so that there
is no harm to the life, body or property of consumers when used
according to the instructions and according to the condition of the
goods and services.

You are a Consumer :
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4

The right to receive a fair contract
means the right to have a fair contract from a
business entity. All of the following terms are
considered unfair to a consumer, for example,
a credit card agreement which has terms, such
as a term which allows changes in conditions
of the card usage fee, service charge, accrued
interest without prior notice, a term which
allows a business entity to abolish the contract
on credit card usage at any time without any notice to the consumer
of reason, and no term which indicates the right of the consumer to
cancel a contract.

5

The right to have the injury considered and compensated
means that a consumer has the right to call for a compensation from a
business entity if the consumer suffers damage caused by the business
entity. The consumer can make a complaint for help and support at the
Office of the Consumer Protection Board or relevant agencies.

To preserve your consumer rights is to protect yourself: don’t trust
advertising but read labels before buying.

“Be

cautious before making a contract and
complain when your rights are violated.”
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Infringement of the Consumers’ rights
Some business entities try to attract consumers’
attention as much as possible to their goods or services.
Various and complicated sale promotions are therefore
invented and might lead to the infringement of consumers’
rights, as listed below.

✿ Infringement of Consumers’ rights in Contracts
A contract made by a business entity is an opportunity for creating
a condition which is unfair to a consumer.
✿ Infringement of Consumers’ rights to Receive Information
Using false or exaggerated advertisements or labels in selling goods and
services causes misunderstanding and hurts consumers.
✿ Infringement of Consumers’ rights to Expect Safety
in the Use
Some business entities exploit consumers by
producing non-standard goods or services,
showing no regard for safety.

“These problems have to be solved
by the

business entity and
consumers working together”

Infringement of the Consumers’ rights
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Consumer Protection in

Advertising
The Consumer Protection Act, B.E.2522 (1979) with the
second amendment of this Act, B.E.2541 (1998) mentions
that an advertisement of goods and services must not
contain a statement which is unfair to consumers and it
shall not be achieved by a method which may be harmful to
health, or cause physical or mental harm or annoyance to
consumers.

1

8:

A statement which is false or exaggerated
Example: A case which will cause misunderstanding in the principal
components of a milk product is labeling that it is 100% of natural milk,
while the stated nutrition facts show separately that only 50% or a
maximum of 85% is natural milk.

Consumer Protection in Advertising
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2

A statement which will cause misunderstanding
about goods or services
Example: A business entity advertises that he or
she will give a diamond ring for free, but on
payment of just 90 Baht for delivery. The fact is
the diamond is made of a remnant and has a
cost at 41.67 Baht, 27.50 Baht for its value and
14.17 Baht for tax, and is imported from Hong
Kong. Its cost is cheaper than the delivery fee by
48.33 Baht. This advertisement therefore causes
misunderstanding in the essential features
of the diamond ring, by advertising to the
consumer that the delivery fee is small
compared with the price of the diamond ring
which is said to be high.

3

A statement which is directly or
indirectly encouraging the commission
of an unlawful or immoral act, or
which adversely affects the national
culture
Example: An advertisement featuring
photos of girls in bikinis and a statement
enticing consumers to make a call, such
as “for the best pleasure you can get
from charming sexy cute girls, just call
us”, etc.

Consumer Protection in Advertising
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A statement which will cause disunity or adversely affects unity
among the public

5

Other statements as prescribed
in the Ministerial Regulation
Example: A car advertisement
promoting a game to win
rewards, such as a car, a gift
voucher etc for the benefit of the
company. Such an activity is
gambling, and as such, the
period of this campaign must be
indicated and authorized by the
competent official according to
the gambling law. But the
company has no evidence of
having sought permission and
the period of campaign is not
stated with the beginning and
ending dates. This is an advertisement with an unfair statement to consumers
as mentioned in the Ministerial Regulation.

In the case where the Committee on Advertisements is of the opinion
that any statement in the advertisement violates the law of consumer
protection, the Committee on Advertisements shall have the power to
rectify the statement or prohibit the use of certain statements as
appeared in the advertisement or prohibit the use of such method for
advertisement or correct by advertisement the possible misunderstanding
of the consumers.

“Do not trust advertising; consider thoroughly
before buying goods.”
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Consumer Protection in

Labeling
The provision of consumer protection in labeling is
issued by the State in order to protect consumer rights
by requiring a business entity to provide essential facts
relating to goods.

Example
Proceedings for consumer
protection in labeling

By its resolution, the Consumer Protection
Board fined Siampoolsap Inter-Chemical Co., Ltd.,
the manufacturer of the air-refresher “King’s Stella
Freshy Bear” with Lemon scent, and B. Life Co.,
Ltd., the manufacturer of the air-refresher “Hippo
One-Touch” 37,500 Baht each for offences of a
false statement on the label following a complaint
made by a consumer. Both air-refreshers run out
in a very short time with the reasonable suspicion
on their quantity. The result of OCPB examination
shows that the real quantity inside and the quantity
printed on the label are different. (“20 ml.” is printed
on both labels but the quantities inside are “15 ml.”
and “18 ml.” respectively.)

Consumer Protection in Labeling
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A label of goods shall be of the following descriptions:
1. The name, category or type of goods, including country of origin in the case
of imported goods;
2. The name or trade mark registered in Thailand of the manufacturer for sale
in Thailand;
3. The name or trade mark registered in Thailand of the importer for sale in
Thailand;
4. The place of manufacturing or the place of operating import business for
sale;
5. Size or dimension or quantity or capacity or weight of goods;
6. Usage;
7. Recommendation or prohibition;
8. Caution (if any);
9. A manufacturing date or an expiry date or a date for usage in the period
before the date specified (if any);
10. Price indicated in Thai Baht or other currencies.

Label-controlled goods
✿ Goods which are manufactured for sale
by factories.
✿ Goods which are ordered or imported
for sale.
✿ Goods which may be harmful to health,
such as plastic containers, electric water
heaters or electric water boilers.
✿ Goods regularly used by the public and
the requirement of labels for such goods
will be beneficial to the consumers so
that they may be aware of the material
facts concerning such goods, such as
notebooks, ball-point pens, food grade
ceramics, facial tissues, etc.
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Hydrogen balloon
Label-controlled goods
Hydrogen balloons are widely sold and there are many accidents related
to the use of hydrogen balloons. In order to protect the safety of consumers,
hydrogen balloons are therefore declared as label-controlled goods.
By virtue of section 30 and section 31 of the Consumer Protection Act, B.E.
2522 (1979) with the second amendment of this Act, B.E. 2541 (1998), the
committee on labels has therefore issued the notification as follows:
1. In this notification: “Hydrogen balloon” means a balloon or an object
which is similar to an air balloon and contains partly hydrogen gas.
2. Hydrogen balloons are label-controlled goods.
3. A label of goods which are label-controlled under 2. must comply with
the notification of the Committee on Labels regarding the characteristic
of label for the label-controlled goods, B.E. 2541 (1998), dated 23
September B.E. 2541 (1998) and the notification of the Committee on
Labels regarding the characteristics of labels for label-controlled goods
(2nd amendment), B.E. 2542 (1999), dated 13 August B.E. 2542 (1999)
and the statement below must be added on the label.

Warning:
“Do not place near flame or heat”
Show this statement by screen printing
on the surface of the hydrogen balloon.

4. This notification became effective
on 9 September B.E. 2543 (2000).

Consumer Protection in Labeling
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Mattress Label-controlled goods
Mattresses are goods which are regularly used by people, and some parts
of them are not label-controlled goods according to section 20 paragraph 1 of
the Consumer Protection Act, B.E. 2522 (1979) with the second amendment
of this Act, B.E. 2541 (1998). In order that the consumers can find the fact of
principal contents of these goods, they should be declared label-controlled
goods and the statement which is necessary for the protection of consumers’
rights should also be added.
By virtue of section 30 and section 31 of the Consumer Protection Act,
B.E. 2522 (1979) with the second amendment of this Act, B.E. 2541 (1998) in
which some sections limit rights and freedom of persons by virtue of article 29
accompanied with article 39, article 48 and article 50 of the Thai Constitution,
the committee on labels has therefore issued the notification as follows:
1. In this notification: “Mattress” means a matting which is produced from
natural or synthetic materials and sewn or covered with cloth or other
materials which are produced from natural or synthetic materials.
2. The mattress is a label-controlled goods.
3. A label of goods which are
label-controlled under 2 must
comply with section 1-3 of the
notification of the Committee
on Labels regarding the
characteristics of labels for
label-controlled goods, B.E.
2541 (1998), dated 23rd
September B.E. 2541 (1998)
and details below must be
added on the label.
1. Category or type of the mattress, such as spring mattress, sponge
mattress, natural fiber mattress, latex mattress, or other mattresses.
2. Material used in the production. (In the case where more than 2 materials
used in the production, there should be a statement and tomography which
shows materials, such as spring, coconut fiber, latex, or other materials)

“The label of mattress must be at least a size of 6 x 8 inch and
pasted on the mattress where it can be clearly seen and read.”
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Motorcycle are label-controlled goods.
In the present day, many consumers experience accidents when riding a
motorcycle, causing danger to life and body. A motorcycle is therefore declared
label-controlled goods in order to protect the consumers’ lives.
By virtue of section 30 and section 31 of the Consumer Protection Act,
B.E. 2522 (1979) with the first amendment of this Act, B.E. 2541 (1998) in
which some sections limit rights and freedom of persons by virtue of article 29
accompanied with article 50 of the Thai Constitution, the committee on labels
has therefore issued the notification as follows:
1. In this announcement: “Motorcycle” means a vehicle which moves by the
power of engine, electricity or other sorts of energy and has only two
wheels, but one can be added for trailing wheels.
2. A motorcycle is label-controlled goods.
3. A label of goods which are label-controlled under 2. must comply with
section 1-3 of the notification of the Committee on Labels regarding the
characteristics of labels for label-controlled goods, B.E. 2541 (1998), dated
23 September B.E. 2541 (1998) and the statement below must be added
on the label.

The statement of warning must be added: “Not wearing a helmet may
result in death or disability”.
The statement which is a
warning must have a text size of
5 mm or over. Colors used for the
statement and the background
must be different as shown in the
manual and permanently printed
at the fuel tank or other part of
the motorcycle where the rider
can see and read it.

Consumer Protection in Labeling
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Water cooler are label-controlled goods.
Water coolers are widely installed in many places and some consumers
suffer severely from using them. A water cooler is therefore declared
label-controlled goods in order to protect the consumers’ lives.
By virtue of section 30 and section 31 of the Consumer Protection Act,
B.E. 2522 (1979) with the second amendment of this Act, B.E. 2541 (1998) in
which some sections limit rights and freedom of persons by virtue of article 29
accompanied with article 50 of the Thai Constitution, the committee on labels
has therefore issued the notification as follows:
1. In this notification: “Water cooler” means an electronic equipment which
changes the temperature of drinking water flowing through the system in
this equipment to a high or low temperature.
2. A water cooler is label-controlled goods.
3. A label of goods which is label-controlled under 2 must comply with
section 1-3 of the notification of the Committee on Labels regarding the
characteristics of labels for the label-controlled goods, B.E. 2541 (1998),
dated 23 September B.E. 2541 (1998) and the statement below must be
added on the label.
1) In the instructions, these statements must be included as follows:
a. “The earth wire must be set up correctly at the time of the installation
of water cooler”
b. “A Device for preventing a leak of electricity must be set up”
c. “Water cooler must be installed in
a dry area or over an insulator,
such as plastic cover, etc.”
d. “The machine should be inspected
by technicians at least every
6 months”
2) The statement of warning must state
as follows:
a. “Danger to life if the earth wire is
not set up”
b. “No use of lead in soldering for
repair”
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Baby holding devices are label-controlled goods.
According to the research conducted by doctors at the research center
for strengthening safety and preventing injury among children, a baby holding
device with the physical appearance of a seat with holes for baby’s legs to walk
accompanied with a solid edge and wheels is a product which does not assist
the baby for walking and may cause a severe danger, e.g. falling or flipping
over, etc. A baby holding device is therefore declared label-controlled goods.
By virtue of section 30 and section 31 of the Consumer Protection Act,
B.E. 2522 (1979) with the first amendment of this Act, B.E. 2541 (1998) in
which some sections limit rights and freedom of persons by virtue of article 29
accompanied with article 50 of the Thai Constitution, the committee on labels
has therefore issued the notification as follows:
1. In this notification: “Baby holding device” means a product which assists a
baby to walk with the physical appearance of a seat with holes for baby’s
legs accompanied with a solid edge and wheels.
2. The baby holding device is label-controlled goods.
3. A label of goods which are label-controlled under 2. must comply with
section 1-3 of the notification of the Committee on Labels regarding the
characteristics of labels for the label-controlled
goods, B.E. 2541 (1998), dated 23 September
B.E. 2541 (1998) and the statement below must
be added on the label.
1) There shall be the instructions printed with
the text size of 2 mm. or over as follows:
(a) The use of the product may be harmful
due to flipping over or falling from a
higher level, especially being used in an
area with different levels
(b) There must be a person supervising
while a baby is using this product
(c) Do not use this product in an area with different levels.
2) The statement of warning must state that “This product does not
assist baby to walk and may cause a danger to life” and be red texts
printed permanently on the product where it can be seen and read with the
size of 5 mm. or over.

Consumer Protection in Labeling
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“Sanghathan” or “Thaiya-dhamma” set, for
offerings dedicated to Buddhist monks
are label-controlled goods.
In the present day, various types of goods are gathered and wrapped
together as a set called Sanghathan or Thaiya-dhamma, as an offering to
dedicate to Buddhist monks. Some goods included have an expiration date
or the period of use and the buyers cannot see this information. These goods
may have a reaction and produce a change of color, scent or taste which may
be harmful to the consumers due to their use or conditions. Thus, labeling
a Sanghathan or Thaiya-dhamma set will be beneficial to the consumers. In
order to know the details of principal contents of the goods and their
characteristics, a label stating these things is necessary. A Sanghathan or
Thaiya-dhamma set is therefore declared label-controlled goods.

18
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By virtue of section 30 and section 31 of the Consumer Protection Act, B.E.
2522 (1979) with the second amendment of this Act, B.E. 2541 (1998), the
committee on labels has therefore issued the notification as follows:
1. In this notification: “Sanghathan” or “Thaiya-dhamma” set means goods
which are gathered as a set by any method in order to be sold for
dedicating to Buddhist monks.
2. A Sanghathan or Thaiya-dhamma set is label-controlled goods.
3. The label under 2 should be pasted or presented at the set or over its cover,
having a statement as listed below in Thai language, following the pattern
of the example provided at the end of this notification.
(1) The word “ชุดสังฆทาน” (Sanghathan) or “ชุดไทยธรรม” (Thaiya-dhamma)
(2) Details of goods which indicate size, dimension, quantity, capacity,
weight, amount and price of each goods.
(3) Name and location of the manufacturer or the distributor of the set.
(4) The expiration date or the period of use.
(5) The date of wrapping or gathering.
(6) The price of the set in Baht.
4. Any Sanghathan or Thaiya-dhamma set which contains goods susceptible
to a chemical reaction and/or producing a change of color, scent or taste
considered harmful to the consumers due to their use or conditions, must
show a warning on the label under 3., e.g. tea leaves, rice, soap and
detergent. The user should therefore separate such goods immediately in
order to avoid such reaction.

Consumer Protection in Labeling
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Playground Equipment
is label-controlled goods.
Currently, it appears that playground
equipment may cause a danger to the
health, mental well-being or lives of
children playing on it in public places,
educational institutions and official
places. Labeling on playground
equipment will be beneficial to the
consumers. In order to know the facts
relating to these goods, a statement
on the label is necessary. Playground
equipment is therefore declared
label-controlled goods.

By virtue of section 30 and section 31 of the Consumer Protection Act,
B.E. 2522 (1979) with the first amendment of this Act, B.E. 2541 (1998) in
which some sections limit rights and freedom of persons by virtue of article 29
accompanied with article 43 of the Thai Constitution, the committee on labels
has therefore issued the notification as follows:

1. In this notification:
“Playground Equipment” means an object, a structure and components
which are designed for children of the age of 2-14 and built indoor and/or
outdoor, e.g. at educational institutions, public parks, restaurants, nurseries,
playgrounds, temples or hotels, etc.
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2. Playground equipment is label-controlled goods.
3. A label of goods which are label-controlled under 2. must comply with
section 1-3 of the notification of the Committee on Labels regarding the
characteristics of labels for the label-controlled goods, B.E. 2541 (1998),
dated 23 September B.E. 2541 (1998) and the statements below must be
added on the label.
(1) The instructions presented on the goods should have details at least as
follows:
(a) This playground equipment is suitable for children at the age of …
(b) This equipment should be regularly inspected by technicians.
(c) There must be a person to supervise.
(d) This equipment should be set up on an appropriate surface, such as
synthetic rubber mat, sand, etc.
(2) A playground equipment which is designed for attaching to the ground
for safety must have the statement:
“If this equipment is not attached to the ground, it may endanger to life”
with the text and the background in different colors with the size of
5 mm. or over.
(3) Document or manual must have details at least as follows:
(a) Components of the playground equipment
(b) Manual for installation
(c) Instructions for installation to prevent the collapse of the equipment,
etc, for the safety of players
(d) This playground equipment is suitable for children at the age of …
(e) Requirements for inspection of the equipment
by technicians
(f) Instructions for safety in playing etc. e.g.
suspending play when damage occurs,
contact information of the manufacturer and
importer or the distributor in the case of the
equipment being out of order.

The statement of instructions or warnings must be
printed permanently on the goods or in a place where
it can be seen and read without obstructing the play or
causing danger.

Consumer Protection in Labeling
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Used car are label-controlled goods.
There are plenty of used cars for sale in the present day. Many consumers
have little knowledge and misunderstand the facts of principal components
of these goods. Thus, labeling a used car will be beneficial to consumers in
buying or trading. A used car is therefore declared label-controlled goods.
By virtue of section 30 paragraph 3 and section 31 of the Consumer
Protection Act, B.E. 2522 (1979) with the first amendment of this Act, B.E.
2541 (1998), the committee on labels has therefore issued the notification
as follows:

1. In this notification:
“Used car” means a private car for not more than 7 persons, a private
car for 7-12 persons and a private truck which has a total weight below 1,600
kilograms and is not used for hiring under the land transport law, which is
registered under the Motor Vehicle Act, B.E. 2522 (1979), and is owned by the
business entity offering it for sale.
2. A used car is label-controlled goods.
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3. A label of goods which are label-controlled under 2. must comply with section
1-3 of the notification of the Committee on Labels regarding the characteristics
of labels for the label-controlled goods, B.E. 2541 (1998), dated 23 September
B.E. 2541 (1998) and must contain the information about a used car with the
text size of 1 cm. or over as listed below according to the list of registrations
under the motor vehicle law since the date of registration until the date of selling
(1) Date of registration
(2) Registration number
(3) Chassis/VIN number
(4) Engine serial number
(5) Brand of the vehicle
(6) Brand of the engine
(7) Color
(8) Vehicle type
(9) Fuel type
(10) List of owners
(11) Vehicle’s encumbrance on the date of selling (if any)

This notification became effective on 8th September B.E. 2550 (2007).

Consumer Protection in Labeling
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Labeling exemption
The following label-controlled goods are exempted for labeling:
✿ Goods produced for export and not for sale in Thailand.
✿ Goods wholesaled to business entities for production in a factory or place
of business.
✿ Goods which are machinery or apparatus or spare parts for machinery or
car or tractor or other types of vehicle or electrical appliance or water pump
or construction materials. (by showing price label and other statements
together)
✿ Petroleum goods
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Consumer Protection

in Contracts
Many consumers make complaints of being treated
unfairly in making a contract with a business entity to
the Office of the Consumer Protection Board because a
business entity generally has prepared a ready-made
contract which has unfair contract terms to the consumer.
In order that the consumer will not be exploited in making
a contract, “the right to receive a fair contract” is added in
the Consumer Protection Act (2nd amendment), B.E. 2541
(1998) and some businesses are declared a controlled
business with respect to contracts.

Businesses declared by the OCPB as a controlled business
with respect to contract
✿ Credit card business
There shall be contract terms which
provide rights to the consumer against being
exploited by the business entity, e.g. the right
to terminate the contract at any time, the right
to temporarily suspend the use of credit card
by giving a notice by a phone call without any
responsibility for debts occurring after the
notice, etc. This became effective on 1 January
B.E. 2543 (2000).
✿ Mobile network service provider business
There shall be contract terms which protect the
consumer from being exploited, e.g. the consumer
has the right to request for the record of services in
the case of retroactive checks for unusual service
charges. This became effective on 1 January B.E.
2544 (2001).

Consumer Protection in Contracts
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✿ Consumer loan business by financial institutions
There shall be a contract which emphasizes the interest rate, change
of interest rate, penalty fee of breaking a contract, and a guarantee. The
consumers have the right to receive related information in detail. These
became effective on 14 May B.E. 2544 (2001).

✿ Car and motorcycle hire-purchase business
There shall be a contract which emphasizes the rights the consumers
deserve, e.g. the full amount of payment the purchaser is required to make,
the completion of hire-purchase registration within 30 days since the
hire-purchasing business entity received the document of a hire-purchaser,
and a discount of interest granted for a consumer intending to complete the
installments in one payment. These became effective on 1 September B.E.
2543 (2000).
✿ Electrical appliance hire-purchase business
There shall be a contract which emphasizes the rights the consumers
deserve, e.g. the termination of contract by the business entity giving written
notice no less than 30 days to a hire-purchaser or a discount provided for
a hire-purchaser intending to complete the installment in one payment, etc.
These became effective on 1 July B.E. 2544 (2001).
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✿ Condominium selling business
There shall be a contract which emphasizes the confirmation by the
business entity on the time of finishing construction and the registration of the
condominium. If a business entity cannot finish the construction, all payments
already made by the consumer must be returned with interest. These became
effective on 15 September B.E. 2543 (2000).

✿ Liquid Propane Gas
(LPG) business
which calls for security
money for a gas tank is
a controlled business with
respect to receipt of payment.
The business entity must
immediately give a receipt
of payment after receiving
the security money from the
consumer. The consumers’
right to receive the security
money back after the return
of gas tank to the business
entity or the oil business entity
who owns the LPG business
must be indicated in the receipt
of payment. These became
effective on 15 February
B.E. 2543 (2000).
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✿ Garage services business
is a controlled business with respect to receipt of payment by requiring
the business entity to give a receipt to consumers immediately after receiving
money or payment for a car repair service. Essential contents which must be
specified in the receipt of payment are as listed below.
✿
✿
✿
✿
✿

Name and address of the business entity
Date of car delivery by consumer for repair service
Date of car acceptance by consumer after finishing repair
Date of receiving payment for repair service
Details about brand, model, engine serial number and registration
number of the car under repair
✿ Mileage used on the date before under repair and after finishing
repair
✿ List of repair details and labor charges
✿ In the case of replacing spare parts, a list of brand, condition and
the price of replaced spare parts, time period or distance under the
guarantee or quality of repair and/or the warranty of replaced spare
parts and the authorized signature for issuing the receipt of payment
must be indicated.
This became effective on 1 January B.E. 2547 (2004).
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Used car business is a controlled business
with respect to receipt of payment, B.E. 2550 (2007)
Used cars are declared label-controlled goods (as noted above). With the
aim of fully protecting consumers when buying a used car, the used car
business is also declared a controlled business with respect to receipt of
payment, B.E. 2550 (2007).
By virtue of section 35 quinque and section 35 octo of the Consumer Protection
Act, B.E. 2522 (1979) with the second amendment of this Act, B.E. 2541 (1998)
accompanied with section 3, section 4 and section 5 of the Royal Decree
Prescribing rules and procedures in providing for a business in connection
with the sale of goods or the provision of services to be a controlled business
with respect to receipt of payment and characteristics of evidence of receipt of
payment, B.E. 2542 (1999), the committee on contract has therefore issued
the notification as follows:
1. Used car business is a controlled business with respect to receipt of
payment.
2. In this notification:
“Used car business” means the operation of business related to
used cars conducted by the business entity in selling, exchanging, or other
distributing methods used for property which has already been used before.
“Used car” means a private car for not over 7 persons, a private car
for 7-12 persons and a private truck which has a total weight below 1,600
kilograms and is not used for hiring under the land transport law, which are
registered under the Motor Vehicle Act, B.E. 2522 (1979) but a car which is only
used for being separated into spare parts is not considered a used car.
“Business entity” means a business entity who sells a used car which
does not include buying or selling by electronic transaction.
3. The business entity must issue a receipt of payment under 4 and give it
to the consumer immediately when receiving the payment for a used car, in full
amount or in part, from the consumer.
4. A receipt of payment issued by the business entity for the consumer
under 3 must have a statement in Thai language which can be seen and read
and the size of text in the statement must be 2 mm. or over and the statement
should have principal contents and conditions as listed below.
4.1 In the case where the consumer make a full payment:
(1) Name and address of the business entity and the authorized
person for issuing a receipt of payment
(2) Name and address of the consumer
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(3) Details of used car concerning brand, model, year, color, engine
serial number, registration number, mileage used, encumbrance
(if any) and the name of owner or possessor
(4) The amount of money and the statement which specifies that
“In the case where the registration of the used car in the name of
the consumer, or the delivery of the used car to the consumer,
cannot be done and a termination of contract for sale of the used
car has already been made through no fault of the consumer, the
business entity must refund the amount of money already paid to
the consumer.
(5) Date for delivery
(6) Date for giving a registration handbook with documents required
for the car registration according to the regulation of the Department
of Land Transport
(7) Date of payment received
(8) The signature of the authorized person issuing a receipt of payment
4.2 In the case where the consumer makes a payment in parts:
(1) Name and address of the business entity and the authorized person
for issuing a receipt of payment
(2) Name and address of the consumer
(3) Details of used car about brand, model, year, color, engine serial
number
(4) The amount of money and the statement which specifies that
“In the case where the registration of the used car in the name of
the consumer, or the delivery of the used car to the consumer
cannot be done and a termination of contract for sale of the used
car has alreadyy been made through no fault of the consumer, the
business entity
must refund the amount of money already
ent
paid to the consumer.
co
(5) Date of payment received
(6) Date for giving a registration handbook
(7) The signature of the authorized person
issuing a receipt of payment
5. Receipt of payment in section 4 must
not have any statement as follows:
(1) a statement which allows the business
entity to seize all money under any
circumstance;
(2) a statement which is exempts or limits
the business entity’s responsibility for
defects, or lessening the rights of the
used car purchaser.
This notification became effective on
1 January B.E. 2551 (2008).
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The principles of making a contract
Making a contract is important because a buyer will have an obligation
indicated in the contract with a seller. This may be beneficial, or not, to either
of the parties in this contract. To be careful and avoid troubles occurring later, it
is necessary to be aware of the principles of making a contract as listed below.
1. The objective of contract should be clearly specified.
2. Name and address of the parties must be accurately provided.
3. The parties must be persons who can make a contract according to
the law. In the case of a minor, he or she must have consent from
a guardian. Also, a married person needs an agreement from his or her
spouse before making a contract.
4. A contract form must be lawful.
5. Damages must be specified for the breach of contract.
6. A party which is responsible for any tax fee must be indicated.
7. Both parties must be present when signing the contract.
8. There should be witnesses, and their signatures included, in making
a contract.

“If a consumer is treated unfairly in making a contract, he or she
can complain to the Office of the Consumer Protection Board

Hotline 1166
or to the Sub-Committee on Provincial Consumer Protection
at all city halls and district offices nationwide.”
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Consumer Protection in

Direct Selling and
Direct Marketing

✿ The consumer protection by the provisions of the Consumer Protection
Act is not sufficient in the particular case of direct sales and direct marketing
business, where the direct distribution of goods and services to the
consumers is offered by an independent distributor or a direct sale agent
with a strategy for introducing goods to stimulate the consumers’ demand.
When a consumer has decided to buy goods and services, a contract
of sale will establish obligations, and these might have negative
consequences for the consumer.
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✿ With no sale staff in the direct marketing, the selling of goods and services
is done through the media. The consumers cannot touch nor have a clear
look at the goods. As a consequence, the consumer may receive goods
which are unlike the quality mentioned in the advertisement. And after the
return of goods, the consumer might receive nothing back, or a refund
might be very slow.

Because of these problems
as stated, the Office of the
Consumer Protection Board has
therefore issued the Direct
Selling and Direct Marketing Act
in order to take legal measures
for controlling the direct selling
and direct marketing business
and protect the consumers.
This act became effective on
29th August B.E. 2545 (2002).
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Direct Selling and Direct Marketing Act, B.E. 2545 (2002)
provides consumer protection as follows:
✿ In buying of goods or services, a direct sales business entity or a direct
marketing business entity shall have a duty in delivering to a consumer the
document concerning the buying and sell of goods or services and the
document shall contain a Thai language statement that is comprehensible,
indicating the name of the buyer and of the seller, the date of buying and
the date of delivery of goods or services, including the right of consumer to
terminate the contract.
✿ In buying goods or services from a direct sales or from a sale through direct
marketing, a consumer shall have the right to terminate the contract by
giving written notice of his or her intention to a business entity within 7 days
from the date of receipt of goods or services. However, this right shall not
apply to all types of goods or services, depending on categories, prices or
types of goods and services.
✿ A consumer exercising the right to terminate the contract shall return the
goods to a business entity or appropriately keep the goods for return.
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✿ If goods or services are damaged, lost or impossible to return due to the
fault of a consumer, a consumer shall pay damages to a business entity
except for damage normally arising, for the purpose of using the goods or
service.
✿ Where a consumer exercises his or her right to terminate the contract,
a business entity shall refund the total sum that is paid by the consumer
to buy goods or services within the period of 15 days from the date of
receipt of the notice of intention to terminate the contract.
✿ A warranty on goods or services shall be made in Thai language and shall
clearly indicate the rights of a consumer to claim his rights pursuant to the
warranty.
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Failing to Comply with the Contract in the Direct Sales
Business
If an independent distributor of any direct sale company has sold a certain
amount of goods and he or she demands for monetary consideration,
discount, commission, or the return of goods according to the rights indicated
in the contract, the company must accept the goods and pay back money
with the value of the returned goods and monetary considerations as
indicated in the contract between the independent distributor and the direct
sales business entity.

Rights and Duties under the Direct Selling and Direct
Marketing Act
Duties of an independent distributor
An independent distributor shall have the duty to deliver to the consumer
the document in Thai language concerning the buying and selling of goods or
services (or as it is generally called, “receipt”). The receipt shall contain the
following particulars:
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✿ Name of the buyer and the seller;
✿ Date of buying and date of delivery;
✿ Scheduled time, place and method
of payment of debt;
✿ Method for termination of the
contract;
✿ Method for returning of goods;
✿ Warranty on goods;
✿ Replacement of goods in case of its
defect.
Where the consumer terminates the contract,
the independent distributor or a direct sales
entity must refund the total sum that is paid by
the consumer to buy goods or services within
the period of 15 days from the date of receipt
of the notice of intention to terminate the
contract.

Consumer’s Rights
If the consumer is not satisfied with the goods bought from the independent
distributor, the consumer can send written notice of his or her intention to
terminate the contract to the business entity within 7 days.
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Consumers’ Duties
✿ When the consumer terminates the contract, goods or services must be
returned to the independent distributor or the direct sales agent or the
direct sales entity or the direct marketing entity.
✿ The consumer must keep the goods for return within the period of 21 days
from the date of receipt of the notice of intention to terminate the contract
except for perishable goods.

✿ If goods or services are damaged,
lost or impossible to return due to
the fault of a consumer, a consumer
shall pay damages to a business
entity except for damage normally
arising, for the purpose of using
the goods or services.
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Case studies in which consumers suffer from
the business similar to direct sales or direct
marketing
There are some business entities who create a business which is similar
to a direct sales business. But their method of operation of the business
is against the provisions of the Direct Selling and Direct Marketing Act. One
such business model is called a pyramid scheme or a chain share. This is a
private gathering of capital funds from members, or a buying-selling of goods
and services between a business entity and an independent distributor who is
a member, but without the actual distribution of goods or services to the
consumers. Such businesses cause hardship to many consumers who fall into
the trap by applying for membership.

Case 1 Pyramid scheme or “Chain Share” with artificial gem jewellery

Company “E” operates a direct sales business in artificial gem jewellery.
There is a plan for providing benefit as follows: an interested party must pay
a fee of 400 Baht for membership and buy goods which value 5,900 Baht for
1 code; this member must then recruit two others for membership divided into
2 lines, left and right; each must further recruit two others for membership
divided also into 2 lines, left and right; level 1 requires 7 codes (by including the
first member) and level 2 will be provided benefit by being paid 5,500 Baht; 10
codes are required for level 3 and level 4 will be provided benefit by being paid
8,000 Baht; the benefit will be increased up to the number of new members
recruited with new levels added in the network.
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Some farmers in the northeast region have been persuaded to respond to
the campaign of this company and apply for membership by paying for artificial
gem jewellery to the value of 5,900 Baht each, and a 200 Baht application fee
for 1 code. These people have no experience in business practices. When they
are enticed by the benefits which will come to the member easily, gaining more
income, they will then persuade their family and friends to apply for membership
and the benefit is 5,000 Baht if 6 persons are recruited. It turned out that some
who listened to the company lecture earned 7 codes with the expectation of
a benefit of 5,000 Baht, but collectively they had to pay the company 36,400
Baht, including application fees. Some had applied for membership but were
not able to reach 7 codes. Consequently, they were denied benefits by the
company and had a big loss of in selling goods, up to 1,000 Baht each.

Conclusions from this case of chain share with artificial gem
jewellery are listed below
✿ Income of members is not calculated from total
sales of goods.
✿ Members do not distribute goods to the
consumers.
✿ Members buy goods with the aim of
benefit from marketing.
✿ The benefits are taken from the money
of new members to the old members on
the top of the scheme.
✿ If / when there are no new members in the
network, there will be no benefits

This operation is contrary to the
Direct Selling and Direct Marketing
Act because this Act prohibits a direct
sales business entity from arranging
for an independent distributor to earn
his or her main income from member
recruitment.
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Case 2 Pyramid scheme or “Chain Share” with motor vehicles

Company “F” operates a business by persuading people to do as follows:
✿ applying for membership by paying 18,000 Baht for goods, per 1 code;
✿ if they can recruit new members to buys goods for 18,000 Baht and they
reach 17 codes, they will be rewarded with a motorcycle; 88 codes for
a basic car, 190 codes for a more expensive car, and 390 codes for an even
more expensive car.

Conclusions of this case of chain share with motor vehicles
The income of members is not calculated from
the total sales of goods. Members do not distribute
goods to the consumers and buy goods with the
aim of benefit from marketing. The benefits are
taken from the money of new members to the old
members on the top of the scheme. No benefit
will be earned if there are no new members in
the network because the company cannot give
the benefits to its members due to the broken link
of money.
This operation contravenes the Direct Selling and
d Direct Marketing
Marke
k ting Act
in the same way as the chain share with artificial gem jewellery.
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Other actions considered against the Direct Selling

and Direct Marketing Act
Flyers or brochures with details of a job vacancy or salary found on electricity
posts or public phone booths or handed out by students at a flyover
including such statements as, “Work easily and comfortably for just a few hours
a day, after work or school. The amount of income is up to your diligence”.
People who believe this statement will make a phone call to the company.
Then company staff will keep persuading and convincing them until they
accept to listen to the conditions and cannot leave a conversation. Some
have to buy goods at an expensive price and the goods are non-refundable.
Some have to pay for membership but do not want to keep contacting with the
company. Lots of money has to be wasted.

Such aforementioned case studies reveal businesses called “Money game”
or “Pyramid Scheme or Chain Share”, including actions mentioned above.
If you are approached by these businesses, please stay away from them.
If not, you will be deceived and these businesses will continue to exist.
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Differences between lawful direct sales
and direct sales hidden within a chain share scheme
Direct Sales System

Pyramid Scheme or Chain Share

1. Lawful registered direct sales
business entity.

1. Unregistered direct sales business
entity, shifting location of the
office.

2. Membership fee, training fee
and material for sales promotion
cost are appropriately determined
and there is no obligation to buy
goods.

2. There is a collection of membership
fee or members are required to
invest a huge amount of money
or buy lots of goods so that they
can be a part of the business.

3. Main income of an independent
distributor / a direct sales agent
depends on the distribution of
goods / services

3. Main income does not depend
on the distribution of goods but
comes from members who
joined the network through the
persuasion of original members
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Direct Sales System

Pyramid Scheme or Chain Share

4. A direct sales business entity
has duties to buy back goods,
materials for sale promotions
when the independent distributor
exercises his or her right to
return goods.

4. There is generally no policy of
returning goods from members.

5. A consumer has the right to
terminate the contract within
7 days from the date of receipt
of goods or services and the
direct sale business entity
refunds the total sum that is
paid by the consumer to buy
goods or services.

Warning
Currently, direct sales companies using pyramid schemes run their
businesses by evading the law or distorting the definition of pyramid scheme
and they claim that their businesses are legal. Consumers and those
interested who want to join this business should investigate and think carefully
so that they will not be victims of this sort of illegal direct sales business.
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When a consumer notices a business entity deceiving consumers or selling
goods with the aim of gaining benefits from persuading people to join the
business, the consumer can ask for advice or make a complaint at the following
agencies:
1. Direct Selling and Direct Marketing Section, Bureau of Legal Affairs and
Litigation, Office of the Consumer Protection Board, The Government
Complex Commemorating His Majesty the King’s 80th Birthday
Anniversary, 5th December, B.E. 2550 (2007) Building B, Floor 5,
Chaengwattana Road, Thung Song Hong Sub-District, Laksi District,
Bangkok 10210 THAILAND Tel. +66 2141 3420-22 Fax. +66 2143 9775 or;
2. Bureau of Consumer Protection and Environment Crime, Department
of Special Investigation, Prachachuen Road, Bang Sue, Bangkok
THAILAND Tel. +66 2831 9888 ext. 2220, 2223 or;
3. Economic and Technology Crime Division, Royal Thai Police, North
Sathorn Road, Bang Rak, Bangkok THAILAND Tel. +66 2235 2810 or
+66 2237 1199 ext. 1306 or;
4. Financial Crime Division, Office of the Permanent Secretary, Ministry
of Finance, Rama VI Road, Soi Aree Samphan, Phayathai, Bangkok
THAILAND Tel. +66 2273 9021 ext. 2629 or +66 2618 3368 or;
5. Provincial Consumer Protection located at all city halls or local police
stations nationwide
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Proceedings with

Goods Which May be
Harmful
By the virtue of the Consumer
Protection Act, B.E. 2522 (1979),
the Consumer Protection Board has
the power of to initiate proceedings
with respect to goods which may be
harmful, as listed below.
✿ When there is a reasonable cause to suspect
that any goods may be harmful to the
consumers, the Consumer Protection Board
may order the business entity to have such
goods tested or verified. If the business
entity does not proceed to test or verify
the goods or delays in so doing without
justification, the Board may arrange for the
verification at the expenses of the business
entity.
✿ If the result of the test or verification appears to be that the goods may be
harmful to consumers and the harm which may be caused by the goods
cannot be prevented, the Consumer Protection Board shall have the power
to prohibit the sale of such goods.
✿ In cases of necessity and
urgency, if the Consumer
Protection Board has
reason to believe that any
goods may be harmful to
consumers, the Board
shall have the power to
prohibit the sale of such
goods for the time being
until the test or verification
has been carried out.

46 : Proceedings with Goods Which May be Harmful

Office of the Consumer Protection Board

Example of Proceedings with the Goods Which

May be Harmful
✿ Liquid absorber
According to experimental results,
liquid absorbers can expand a lot in
artificial digestive juices similar
to these in the human stomach.
Therefore such absorbers might be
harmful to a baby when swallowed.
The liquid absorber may cause
troubles to the digestive system and
the excretory system by blocking
paths in the colon.

✿ Boiler
Boilers which heat water by an
electric current running directly
through the water might be harmful
to the user. If the lid is open and the
boiler is still on, and the user touches
the water directly or indirectly, the
electric current can run through the
body, causing danger to life.causes
a danger to life.

✿ Blowing balloon
From analysing balloon inflaters available
in the market, balloon inflaters contain
thinners and colors which are not food
colors. When children play by blowing,
they may inhale and exhale deeply many
times. This may be harmful to the health
of the children.
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✿ Cylinder-shaped High-pressure water guns with direct water
pressure
During the Songkran festival every year, cylinder-shaped high-pressure
water guns with direct pressure on water, which might be made from PVC
or other types of plastic, are widely sold. High pressure water is harmful to
the body and can injure eyes. Therefore this kind of water gun is considered
harmful to the body and dangerous to people. The Consumer Protection Board
has therefore announced its order to prohibit the selling of cylinder-shaped
high-pressure water guns with direct water pressure, with the aim of consumer
protection.
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✿ Prohibition on selling food containers and cooking utensils
using lead as a joiner
As can still be seen in the present day, some business entities in food
business use food containers and cooking utensils using lead as a joiner, e.g.
noodle pot, coffee pot, etc. When cooking in a high temperature, the food in
these containers will be contaminated with lead, which is harmful to the health
of consumers.

The Consumer Protection Board considered that there is a reasonable
belief that food containers and cooking utensils using lead as a joiner are
harmful to the consumers. Consequently, there is the urgent need to prevent
the consumers from this harm and provide safety to the consumers when using
these goods. The Board has therefore announced its order as follows:
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1

This order prohibits selling food containers and cooking utensils using
lead as a joiner until a cancellation issued by the Consumer Protection
Board. This prohibition also includes hiring, hire-purchasing or any
procurement with a call for payment in the form of money or other
benefits along with the presentation or persuasion for purpose as
stated;

2

This order provides that a business entity which is selling, producing,
ordering or importing with the aim to sell food containers and cooking
utensils using lead as a joiner must contact the Office of the Consumer
Protection Board as soon as possible in order to proceed with a test or
prove whether this product is not harmful to the consumers.

Warning
The Consumer Protection Act, B.E. 2522 (1979)
Section 56 Any business entity which sells while the Consumer
Protection Board has prohibited to sell under section 36 because they
may be harmful to consumers shall be liable to imprisonment for a
term not exceeding six months or to fine not exceeding fifty thousand
Baht or to both.
If a business entity contravening the Act is a manufacturer or
importer for sale, he shall be liable to imprisonment for a term not
exceeding five years or to a fine not exceeding five hundred thousand
Baht or to both.
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Instituting Legal
Proceedings
on behalf of Consumers
In cases where the Consumer Protection Board receives
complaints from consumers whose rights were infringed
and the Board concludes that the institution of such legal
proceedings will be beneficial to consumers as a whole, the
Board has the power to appoint a public prosecutor with
the approval of the Director-General of the Department
of Public Prosecutions, or an officer of the Office of the
Consumer Protection Board whose qualification is not
below the Bachelor’s degree in Law as the consumer
protection official having the duty to institute civil and
criminal proceedings in the court against persons
infringing the consumers’ rights. The consumer protection
official shall also have the power to claim property
ordamages for the complainant.
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Basis for Instituting Legal Proceedings

on behalf of Consumers

“

A person who requests legal
proceedings has to be a consumer.
The infringement of the consumer’s rights occurs.
The institution of such legal proceedings will be
beneficial to consumers as a whole, considering the
basis of the operation of the business and the
outcome of such legal proceedings.

”
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Example of Instituting Legal Proceedings on

behalf of Consumers
Many consumers came to make
complaints at the Office of the
Consumer Protection Board,
claiming that each of them had
made a contract of sale to buy
land and house with the price off
999,000 Baht in a project of a
real-estate company located on
Chaengwattana Road, Pakkret
district, Nonthaburi THAILAND.
The advertisement showed that
a club, a swimming pool, tennis
courts, parks and a playground
would be built in the project. When they had been paying installments to
the amount of 2-3 hundred thousand baht, it turned out that the company
had breached the contract, with no buildings or construction mentioned in
the advertisement having taken
place. It was still an empty
land at that time. Later, the
Office of the Consumer Protection
Board invited both parties,
consumers and the project owner,
to mediation but the mediation
failed. This group of consumers
requested the institution legal
proceedings on behalf of the
consumers. The Consumer
Protection Board was of the
opinion that, in this case, the
institution of legal proceedings
would be beneficial to the
consumers as a whole because
the project owner cannot do as
mentioned in the advertisement
which is considered as a contract
and the advertisement was still running. If this business entity keeps running
the business, other consumers might be affected. The Board, therefore,
decided to institute legal proceedings on behalf of the consumers.
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Example of reconciliation for a consumer

“Magic World agreed to pay

4 millions Thai Baht
compensating for the death of 2 children”
On 16th July 2002 at 05.00 pm, Mr. Suwat Liptapanlop, Minister attached
to the Prime Minister’s Office on behalf of the Chairman to the Consumer
Protection Board held a press conference at the office of the Consumer
Protection Board with the topic of the OCPB as the mediator to follow up the
help and compensation in the incident off
a fire at the monorail ride in the Magic
Island amusement park. This action of the
OCPB proceeded by the virtue of section
4 of the Consumer Protection Act, B.E.
2522 (1979) (if the mediation has failed,
the OCPB will institute legal proceedings
on behalf of the consumer). Magic World
Co., Ltd agreed to pay compensation forr
the death of 2 children, 2 millions baht
each, in cashier checks. The parents off
both children also joined the mediation and the press conference. This loss
and the compensation will be a
social norm, and will motivate the
owners of amusement park to
make the security and safety of
the machines a priority for benefit
of the visitors of the park.
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Gathering as

Consumer Power Groups
The Office of the Consumer Protection Board supports and promotes the
gathering of consumers as consumer power groups in order to strengthen the
power of commercial negotiation and provide helps and suggestions among
the consumers with the aim of protecting them from being exploited by business
entities. Such gatherings could use the model of a club or association.
If an association has the purpose of consumer protection against unfair
competition in trade with its regulation under the conditions provided by the
OCPB, it can be recognized by the OCPB and granted the right to institute
legal proceedings on any case related to consumer protection, including the
power to sue for compensation on behalf of any consumer who is a member
of the association.
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Procedure for recognizing the association
An association requesting
recognition
Requesting documents and further
related information
Submitting documents to OCPB
Document
returned for
revision
The OCPB
investigates and
gathers all related
evidences

Problem with documents

Documents inspected by OCPB
The association requesting recognition

In the case of being objected
The announcement of names of the association and
committee at the OCPB through
a radio broadcasting station for 3 days.
The OCPB delivers
the requisition to the
Consumer Protection Board
for consideration.

Not recognized by the Board’s resolution

Asking for approval of the certificate
The certificate is signed by the Chairman
of the Consumer Protection Board.
OCPB informs the association
The certificate will be pubilshed in the
Government Gazette
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Consumers’ Rights
Protection Volunteer (CRPV)

How do CRPVs help themselves and the
society?
✿ Know how to protect their own rights and spend their money wisely
✿ Help disseminate knowledge on consumer protection to families and
communities
✿ Help the government keep an eye on the operation of businesses with the
aim of protecting consumers from exploitation
✿ Form consumer groups for strengthening power of negotiation
✿ Help business entities improve the quality of goods and services in line
with the standards in order to strengthen the country and society

“CRPV helps improve lives, develop the
economy and strengthen society”

Gathering as Consumer Power Groups
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Proceedings on consumer

protection
in the regional area

There are 3 agencies which have a duty of consumer protection in
regional areas.

1

Provincial Sub-Committee for consumer protection, of which the
governor is the chairman and chiefs of the bureaucratic sections
accompanied with senior officials in the province are members of the
Sub-Committee. This Sub-Committee has a duty similar to the
Consumer Protection Board, but there are some differences.

2

Provincial Sub-Committee for settling offences, of which the governor
is the chairman, except for Bangkok. This Sub-Committee has the
power to settle all offences under the Consumer Protection Act.

3

Provincial Sub-Committee for mediation, of which the provincial public
prosecutor in the provincial office for rights protection and legal advice
has a duty of proceedings on mediation from consumers’ complaints
related to civil cases or criminal cases which can be compromised
under law.
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Best Practices
for Consumers
Most consumers are affected by exploitation which
hurts the country’s economy terribly. The Office of
the Consumer Protection Board has cooperated in the
implementation of a framework of best practices for
consumers in order to reduce exploitation by business
entities and create safety and fairness for consumers.

✿ Before buying goods or services
1. Buy with the awareness, such as by inspecting labels,
quantity, and price and considering carefully whether
they are fair or not, including disbelieving an
advertisement.
2. When making a contract, be certain that all consumer
rights are fully provided for. If any doubt occurs,
consultation is needed before making a contract.
3. For agreements to become effective, they should be in
written form and also signed by the business entity.

Best Practices for Consumers
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✿ After buying goods or
services

1. Not only all evidence of the infringement
of consumers’ rights should be kept forr
the complaint, but the place of business
should also be recorded accurately.
2. In the case of making a contract in written
form, all related documents, e.g. brochures
and receipts, must also be kept together.
3. When an infringement of consumers’
rights occurs, the consumer shall have a
duty to complain at agencies related to the goods or services concerned.

✿ Example of problem on buying goods or services
Be careful before buying a house
Today, 90% of problems complained by the consumers at the Office of the
Consumer Protection Board are problems about contracts on land and house
for sale where the business entity cannot finish the construction on time.
The main reason is that the business entity mismanages their financial
liquidity. In the real-estate market, business entities look to the strategy of
requiring just a small down payment or reducing the price in order to seduce
the consumer to make a contract.
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✿ Reminding consumers before buying a house
1. Make a contract with a project which has no complaints from
other consumers
2. Study the environment of the project. Watch for:
✿ Land expropriation
✿ Prohibition on construction of buildings
✿ Pollution
3. Inspecting details of the business entity
✿ Examine details of the infrastructure in the
project area
✿ Note projects which have been accomplished
in the past
✿ Inspect the license for operating business
✿ Inspect the title deed
✿ Inspect all the requirements of the land
4. Doubting the advertisement
✿ Ask for the conditions in detail
✿ Examine the contract thoroughly

“

When buying land and building a house, the contract on land and house
for sale should not be made separately into two contracts, one for land and the
other one for the building. Business entities can evade tax by the separation of
contracts which may cause big trouble for the consumer later.

”
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Making a Complaint
How to make a complaint
1. OCPB Hotline : 1166
2. Mail to

Office of the Consumer Protection Board
Post Box No. 99 Bangkok 10302 THAILAND

3. E-mail:

consumer@ocpb.go.th

4. Submit a complaint by yourself
Bangkok:
Office of the Consumer Protection Board
The Government Complex
Commemorating His Majesty
the King’s 80th Birthday Anniversary,
5th December, B.E. 2550 (2007)
Building B, Floor 5, Chaengwattana Road,
Thung Song Hong, Laksi, Bangkok 10210, THAILAND

Regional areas: Sub-Committee on the Provincial Consumer
Protection at Provincial Hall,
District Administration, Municipality Office, Sub-district
Administrative Organization for the whole country

5. Complaint forms available at 7-11
convenient stores nationwide
This set consists of a complaint form
with an envelope for sending to the
OCPB. The consumer only needs
to complete the form with the detail
attached with the evidence and put
them in the envelope and sealing
properly before giving to a cashier
in the store or dropping in the
postbox without any fee.
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MaƩers

Relevant Agencies

Contact

1. Par ality in purchasing goods
and services

Oﬃce of the Consumer
Protec on Board (OCPB)
www.ocpb.go.th

Hotline 1166

2. Exaggerated adver sements

Consumer Protec on Division
on Adver sing , OCPB

+66 2141 3463-6

3. Advantage taken in general
goods and services

Consumer Protec on
Division on Labeling, OCPB

+66 2141 3454-6

4. Advantage taken in housing,
planed land, condominium,
car/motorcycle hire purchase

Consumer Protec on Division
on Contract, OCPB

+66 2141 3443-6

5. Advantage taken in direct sale
or direct marke ng

Direct Selling and Direct
Marke ng Sec on, OCPB

+66 2141 3420-3

6. Legal consulta on related to
consumer protec on

Legal Aﬀairs Sec on, OCPB

+66 2141 3410-4

7. Li ga on follow-up

Li ga on Sec on, OCPB

+66 2141 3415-9

8. Food products, medicines,
cosme cs, medical devices,
narco cs, poisonous
substances

Food and Drug
Administra on
www.fda.moph.go.th

Hotline 1556
+66 2590 7000

9. Complaints about unfair
medical treatments and
services

The Medical Council of
Thailand (independent
organiza on) www.tmc.or.th

+66 2590 1880-1, 3

10. Services of the private
infirmaries (weight Loss
Ins tute, clinic, polyclinic,
private hospitals)

Bureau of Sanatorium
and Art of Healing,
Ministry of Public Health
www.mrd.go.th

+66 2589 5085
+66 2589 6653

11. Complaint on pricing,
forestalling, unlabeled goods

Department of Internal Trade,
Ministry of Commerce
www.dit.go.th

Hotline 1569
+66 2507 6111
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MaƩers

Relevant Agencies

Contact

12. Incorpora on registra on

Department of Business
Development
www.bdb.go.th

Hotline 1570
+66 2547 5050

13. Any kinds of insurance,
insurance business

Oﬃce of Insurance Commission
(OIC), Ministry of Commerce
www.oic.go.th

Hotline 1186
+66 2547 4538

14. Product quality and standards

Thai Industrial
Standards Ins tute
www. si.go.th

+66 2202 3301-4

15. Applica on for allotment
of land

Department of Land
www.dol.go.th

+66 2345 6789
+66 2222 6131-40

16. Economic crime

- Economic Crime Inves ga on
Division, Royal Thai Police
www.dol.go.th
- Financial Crime,
Ministry of Finance
www.mol.go.th

17. Complaint on fraud in travel

Tourist Police Division
www.thaitouristpolice.com

Hotline 1155
+66 2308-0333

18. Public facili es in Bangkok

Bangkok Metropolitan
Administra on
www.bma.go.th

Hotline 1555
+66 2221 2141-69

19. Public transporta on

- Bangkok Public Transporta on
Call center
- Public Passenger Protec on
Center, Department of Land
Transport

Hotline 1348
Hotline 1584
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+66 22371199
+66 2273 9140
+66 2273 9021
ext. 2627-30

The OCPB has obligations to protect
the five fundamental rights for
the consumer as follows;
1

The right to receive correct and sufficient
information and description as to the
quality of goods and services
ces

2

The right to enjoy freedom
m
in the choice of goods or
services

3

The right to expect safety in
the use of goods or services
es

4

The right to receive a fair
contract

5

The right to have the injury
considered and compensated
in accordance with the laws on
such matters or with the provision
of the Consumer Protection Act of
Thailand

Office of the Consumer Protection Board
The Government Complex Commemorating His Majesty the King’s 80th Birthday Anniversary,
5th December, B.E. 2550 (2007) Building B, Floor 5, Chaengwattana Road,
Thung Song Hong, Laksi, Bangkok 10210, THAILAND
Website: www.ocpb.go.th E-mail: consumer@ocpb.go.th

