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PREFACE
In the Consumer Protection Act, B.E. 2522 (1979), “Consumer” means “a person
who buys or obtains services from a business entity, or a person who has been offered
or invited by a business entity to purchase goods or obtain services, and includes a
person who duly uses goods, or a person who duly obtains services from a business
entity, even if he or she is not a person who pays remuneration”. In the present day there
are many consumers whose rights are infringed. Thus, the publicizing of knowledge
and understanding about the protection of consumers’ rights is an important mechanism
which will help people to understand their rights as consumers. When these rights are
infringed, a complaint must be made through the channels for submitting complaints.
In this way, consumers will be protected from exploitation in consuming goods and
services.
This handbook is produced as a guideline in publicizing knowledge of consumer
protection for agencies and organizations in all sectors. The content inside this handbook
consists of essential topics: consumers’ rights, consumer protection against advertising,
consumer protection against labelling, consumer protection in contracts, proceedings with
goods which may be harmful, the institution of legal proceedings on behalf of consumers
by virtue of the Consumer Protection Act, B.E. 2522 (1979) with the second amendment,
B.E. 2541 (1998), direct sales and direct marketing according to the Direct Sales and
Direct Marketing Act, B.E. 2545 (2002), etc. Furthermore, government agencies which
relate to consumer protection are listed as a directory in this handbook.
The Office of the Consumer Protection Board (OCPB) confidently expects that
this handbook will be useful in publicizing knowledge to consumers. And this will lead
to effective consumers’ rights protection and promote the consolidating of consumers’
power in order to protect consumers from any exploitation. This is our intention.

					
		
(Mr. Nirot Charoenprakob)
		
Secretary General
		
Office of the Consumer Protection Board
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What is Consumer Protection?
By virtue of the Consumer Protection Act, the office of the Consumer Protection
Board (OCPB) shall have powers and duties as follows:
1. to receive complaints from consumers
who suffer hardship or injury resulting from
the acts of business entities for further
submission to the Board;

2. to promote and encourage the
providing of education for consumers at all
levels on safety and harm from goods or
services;

3. to cooperate with the government offices or state agencies which have
the power and duty to control, promote or prescribe standards of goods or services;
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4. to follow up and scrutinize actions of
business entities which may do anything infringing
consumers’ rights;

5. to encourage or conduct study and research on problems concerning
the consumer protection, with other academic institutions and other agencies;
6. to propagate technical information and provide educational information to
consumers in order to instill consumption habits which promote health, are economical
and optimize the utilization of natural resources;

7. to carry out relevant matters as entrusted by the Board or ad hoc
committees.
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The Consumer Protection Act, B.E. 2522 (1979) with the
second amendment of this Act, B.E. 2541 (1998) provides
for consumer rights as follows:
1. the right to receive correct and sufficient information and description as
		

to the quality of goods and services;

This is the right to receive information from advertising or labels which is not
exaggerated by the business entity, including the right to be informed about sufficient
details of goods or services in order to avoid misunderstanding in buying those goods
or services.
2. the right to enjoy freedom in the choice of goods or service;
This means that a consumer can choose to buy goods or services and independently
make a decision without any unfair persuasion.
3. the right to expect safety in the use of goods or services;
This means that any goods or services used by a consumer must be in a good
condition and quality with the appropriate standards so that there is no harm to the life,
body or property of consumer by following the instruction and according to the condition
of the goods and service.
4. the right to receive a fair contract;
This is the right to have a fair contract from a business entity. All of the following
terms are considered unfair to a consumer, for example, a credit card agreement which
has terms such as a term which allows changes in conditions of the card usage fee,
service charge, accrued interest can be made without prior notice, a term which allows
a business entity to abolish the contract on credit card usage at any time without any
notice to the consumer of reason and no term which indicates the right of the consumer
to cancel a contract.
5. the right to be considered and compensated;
This means that a consumer has the right to claim for compensation from a business
entity if the consumer suffers damage caused by the business entity. The consumer
can make a complaint for help and support at the Office of the Consumer Protection
Board or relevant agencies.

7

A Handbook for Disseminating Knowledge for Consumers

Infringement of the Consumers’ Rights
Some business entities try to attract consumers’ attention as much as possible to
their goods or services. Various and complicated sale promotions are therefore invented
and might lead to the infringement of consumers’ rights, as listed below.
✿ Infringement of consumers’
rights to receive information by using false
or exaggerated advertisements or labels
in selling goods and services, causing
misunderstanding and harm among
consumers.

✿ Infringement of consumers’ rights to expect safety in the use of goods and
services, by exploiting consumers with no regard for safety by producing substandard
goods or services.

✿ Infringement of Consumers’ Rights in Contracts by a business entity in drafting
a contract which is an opportunity for establishing a condition which is unfair to a
consumer.
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Consumer Protection in Advertising
The Consumer Protection Act mentions that an advertisement
of goods and services must not contain a statement which is unfair
to consumers and it shall not be effected by a method which
may be harmful to health, or cause physical or mental harm or
annoyance to consumers.
The following statements shall be regarded as those which
violate this Act:

1. A statement which is false or
exaggerated
Example: A case causing
misunderstanding in the principal
components of a milk product involved
labeling stating that it is 100% natural
milk, while the stated nutrition facts
show separately that only 50% or a
maximum of 85% is natural milk.
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2. A statement which will cause misunderstanding
about goods or services
Example: The business entity advertises that he or
she will give a diamond ring for free, but on payment
of just 90 Baht for delivery. The fact is the diamond is
made of a remnant and cost 41.67 Baht, 27.50 Baht
for its value and 14.17 Baht for tax, and is imported
from Hong Kong. Its cost is cheaper than the delivery
fee by 48.33 Baht. This advertisement therefore
causes misunderstanding in the essential features
of the diamond ring, by advertising to the consumer
that the delivery fee is small compared with the price
of the diamond ring which is said to be high.
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3. A statement which is directly or indirectly encouraging the commission
of an unlawful or immoral act, or which adversely affects the national
culture
Example: Advertisements giving a hint of lucky numbers for lottery in magazines
or other print media, including a forecast of the last 2 or 3 digits of the winning
lucky number set of the national lottery. These are considered illegal advertising
which is directly or indirectly encouraging the commission of an unlawful act.

4. A statement which will cause disunity or adversely affects the unity among
the public
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5. Other statements as prescribed in the Ministerial Regulation
The Ministerial Regulation No. 5 (B.E. 2534) regarding the control of advertising
related to sale promotions of free products, gambling or competing for prize
or reward
-

Advertising of goods or services for which a business
entity has a sale promotion by giving products for
free or privileges, gambling or competing for reward
must be contained with clear statements, such as
regulations, conditions, methods, starting and ending
dates, detail of free products, value of free products
in total, and any place where consumers receive the
free products.

The Ministerial Regulation No. 6 (B.E. 2538) regarding the blessing for members
of the Royal Family
-

Advertising by blessing members of the royal family and using information about
the Monarch must not include details of goods or services in the advertisement.
The statement of blessing must be clear without any advertising of goods
and services. Trademarks or other details, such as address, website, e-mail
address, telephone and fax numbers, are not allowed.

-

Only the name of company or the composer
is allowed.

The Ministerial Regulation No. 7 (B.E. 2538)
regarding the advertising of allocated land, house and
condominium
-

Advertising of land, house and condominium
by a business entity must contain details, including starting and finishing dates
of construction, registered number of land certificate, total area of land, license
number for land allocation, name of person who allocates the land, name of
land business entity. The time of transferring ownership when the payment has
been made according to the conditions of the contract, must also be indicated.
A statement must indicate whether any image in the advertisement is real,
or is imitated from the original.
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Consumer Protection in Labelling
The provision of consumer protection in labelling is issued by the State in order to
protect consumer rights by requiring a business entity to provide essential facts relating
goods.

A label of goods shall be of the following descriptions:
1. the name, category or type
of goods, including country of
origin in the case of imported
goods;
2. the name or trade mark
registered in Thailand of the
manufacturer for sale in
Thailand;
3. the name or trade mark
registered in Thailand of the
importer for sale in Thailand;
4. the place of manufacturing or the place of operating import business for sale;
5. size or dimension or quantity or capacity or weight of goods;
6. instruction;
7. recommendation or prohibition;
8. warning (if any);
9. a manufacturing date or an expiry date or a date for usage in the period before
the date specified (if any);
10. price indicated in Thai Baht or other foreign currencies.
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Label-controlled goods
❖ Goods which are manufactured
for sale by factories under the
Factory Act
❖ Goods which are ordered or
imported for sale
❖ Goods which may be harmful to
health, such as plastic containers,
electrical water heaters or
electrical water boilers
❖ Goods regularly used by the public
and the requirement of labels for
such goods will be beneficial to
the consumers so that they may
be aware of the material facts
concerning such goods, such as
notebooks, ball-point pens, food
grade ceramics, facial tissues,
etc.

Labelling exemption
The following label-controlled goods are exempted for labelling:
❖ Goods produced for export and not for sale in Thailand
❖ Goods wholesaled to the business entity for the production in the factory or
place of business
❖ Goods which are machinery or apparatus or spare parts for machinery or
car or tractor or other types of vehicle or electrical appliance or water pump
or construction materials (by showing price label and other statements
together)
❖ Petroleum goods
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❖ Baby holding devices (The Notification of the Committee on Labels No. 22,
B.E. 2549 (2006), regarding a baby holding device to be label-controlled)
		

Labelling on a baby holding device must comply with the notification of the

Committee on Labels regarding the characteristics of labels for the label-controlled goods,
B.E. 2541 (1998). This prohibits labelling such goods as “walking training equipment.”
Instructions shall be printed with the text size not less than 2 mm. or over, as follows:
1. The use of the product may be harmful due to flipping over or falling from
a higher level, especially being used in an area with different levels.
2. There must be a person supervising while a baby is using this product.
3. Do not use this product in an area with different levels.
The statement of warning must state that
“This product does not assist a baby to walk and may cause a danger life” and
be red text printed permanently on the product where it can be seen and read, with
the size not less than of 5 mm. or over.
❖ Hydrogen balloons (The Notification of the Committee on Labels No. 3, B.E.
2543 (2000), regarding hydrogen balloons to be label-controlled)
		

Hydrogen balloon labeling must comply with the notification of the Committee

on Labels regarding the characteristics of label for the label-controlled goods, B.E.
2541 (1998). Also, the statement of warning below must
be added on the label.
“Warning: Do not place near flame or heat”
Indicate this statement by screen printing on
the surface of the hydrogen balloon
❖ “Sanghathan” set, the offerings dedicated to Buddhist monks (The Notification
of the Committee on Labels No. 23, B.E. 2550 (2007), regarding Sanghathan and
Thaiya-dhamma sets as a label-controlled goods)
		

Labelling a Sanghathan or Thaiya-dhamma set must use a statement as listed

below in Thai language which is clearly seen and able to read.
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(1) The word “ชุดสังฆทาน” (Sanghathan) or “ชุดไทยธรรม” (Thaiya-dhamma)

(2) Details of all the goods contained, which indicate size, dimension, quantity,
capacity, weight, amount and price of each of the goods
(3) Name and location of the manufacturer or the distributor of the set
(4) The expiry date or the period of use
(5) The date of wrapping or gathering
(6) The price of the set in Baht
		

Any Sanghathan or Thaiya-dhamma set which contains goods having a

chemical reaction and produce a change of color, scent or taste considered harmful
to consumers due to their use or conditions, must have a warning on the label under
section 3 of the notification, e.g. tea leaves, rice, soap and detergent. The user should
therefore separate goods immediately in order to avoid such reaction.
❖ Electrical Water Heaters (The Notification of the Committee on Labels No. 10,
B.E. 2545 (2002), regarding an electrical water heater as a label-controlled goods)
		

Labelling on electrical water heaters must comply with the notification of

the Committee on Labels regarding the characteristics of labelsfor the label-controlled
goods, B.E. 2541 (1998) and the statement of warning must be added as follows:
“The earth wire must be set up correctly during the installation of the electrical water
heater or boiler” for the electrical water heater or instantaneous water heater with the
device for preventing a leak of electricity or earth wire.
		

For an electrical water heater or instantaneous water heater not equipped with

the device for preventing a leak of electricity or earth wire, the statement “A device for
preventing a leak of electricity, or earth wire, must be set up and the earth wire must be
installed correctly during the installation of the electrical water heater or instantaneous
water heater.”
		

The statement of warning must

be stated as follows: “Danger to life if the
earth wire is not set up” for the electrical
water heater or boiler equipped with the
device for preventing a leak of electricity
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or ground wire and “Danger to life if the device for preventing a leak of electricity or
ground wire is not set up” for the electrical water heater or boiler not equipped with
the device for preventing a leak of electricity or ground wire. The statement of warning
must be in red color with the text of a bigger size than others, and pasted at the front of
the electrical water heater.
❖ Toothbrushes (The Notification of the Committee on Labels No. 11, B.E. 2545
(2002), regarding a toothbrush as label-controlled goods)
		

Toothbrush labelling must comply with the notification of the Committee on

Labels regarding the characteristics of label for the label-controlled goods, B.E. 2541
(1998) and details below must be added on the label.
(1) Physical detail of bristles: rounded, narrow, dome, truncated
(2) Type of bristles: extra soft, soft, regular
(3) Material used for handle and bristles
(4) Instructions: change the toothbrush when the bristles start to be out of
shape, wash the toothbrush after use and keep in a dry place
❖ Mattresses (The Notification of the Committee on Labels No. 19, B.E. 2548
(2005), regarding mattresses to be label-controlled)
		

Labelling a mattress must comply with the notification of the Committee on

Labels regarding the characteristics of labels for the label-controlled, B.E. 2541 (1998)
and details must be added on the label as follows: category or type of the mattress, such
as spring mattress, sponge mattress, etc.; in the case where more than 2 material used
in the production, there should be a statement and tomography which shows materials,
such as spring, coconut fiber, etc. There shall be a label of mattress must be at least
a size of 6 in. x 8 in. and pasted at the mattress which it can be clearly seen and
read.
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❖ Melamine Wares (The Notification of the Committee on Labels No. 18, B.E.
2547 (2004), regarding Melamine ware to be label-controlled)
		

Labelling Melamine wares must comply with the notification of the Committee

on Labels regarding the characteristics of labels for the label-controlled goods, B.E.
2541 (1998) and statements and instructions must be added on the label as follows:
(1) “Use a kitchen sponge or smooth cloth for washing”
(2) “Wash this item before the first use”
(3) “Do not use with microwave”
Warning:

“Do not use for containing foods or liquid with the temperature over 90°C” The text size
must be bigger than others on the label.
❖ Water Coolers (The Notification of the Committee on Labels No. 21, B.E. 2549
(2006), regarding water coolers to be label-controlled)
		

Water cooler labelling must comply with the notification of the Committee on

Labels regarding the characteristics of labels for the label-controlled goods, B.E. 2541
(1998) and the statement below must be added on the label.
(1) In the instructions, these statements must be included as follows:
		

a. “The earth wire must be set up correctly during the installation of water

		

cooler.”

		

b. “Device for preventing a leak of electricity must be set up.”

		

c. “Water cooler must be installed in a dry area or over the insulator, such

		

as plastic cover, etc.”

(2) The statement of warning must state as follows:
		

a. “Danger to life if the earth wire is not set up”

		

b. “No use of lead in soldering for repair”

❖ Used Cars (The Notification of the Committee on Labels No. 24, B.E. 2550 (2007),
regarding used cars to be label-controlled)
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Labelling of used cars must comply with the Notification of the Committee on

Labels regarding the characteristics of labels for the label-controlled, B.E. 2541 (1998)
and must contain the information about a used car with the text size of 1 cm. or over
as listed below according to the list of registration under the motor vehicle law from
the date of registration until the date of selling.
(1) Date of registration
(2) Registration number
(3) Chassis/VIN number
(4) Engine serial number
(5) Brand of the vehicle
(6) Brand of the engine
(7) Color
(8) Vehicle type
(9) Fuel type
(10) Vehicle’s encumbrance on the date of selling (if any)
❖ Motorcycles (The Notification of the Committee on Labels No. 20, B.E. 2549
(2006), regarding motorcycles to be label-controlled)
		

Labelling of motorcycles must comply with the notification of the Committee

on Labels regarding the characteristics of labels for the label-controlled goods, B.E.
2541 (1998) and the warning “Not wearing a helmet may result in death or disability”
must be added. This statement which is a warning must have a text size of 5 mm. or
over. Colors used for the statement and the background must be different as shown in
the handbook and permanently printed at the fuel tank or other part of the motorcycle
where the rider can see and read it.
❖ Rice in Packages (The Notification of the Committee on Labels No. 4 and 5,
B.E. 2543 (2000), regarding rice packs to be label-controlled)
		

Labelling of rice in packages must comply with the notification of the Committee

on Labels regarding the characteristics of labels for the label-controlled goods, B.E.
2541 (1998). In the case where the label shows quality or standard of type or category
of rice in package, this information will be determined according to the notification of
Ministry of Commerce or the notification of Department of Internal Trade for Jasmine
rice. In the case of mixed rice, the composition must be indicated on the label.
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❖ Borax (The Notification of the Committee on Labels No. 8, B.E. 2544 (2001),
regarding borax to be label-controlled)
		

Labelling of borax must comply with the notification of the Committee on Labels

regarding the characteristics of labels for the label-controlled, B.E. 2541 (1998) and
the word “Borax” and the statement of warning “Dangerous and this may cause renal
failure” “Do not use for foods” must be added with the red text and the bigger size than
others to the label pasted at the container of the product in the same side.
Remark: the word “Borax” and the statement of warning “Dangerous and this may cause
renal failure” “Do not use for foods” must be added with the red text and the bigger size
than others to the label pasted at the container of the product in the same side.
❖ Roller Skates (The Notification of the Committee on Labels No. 16, B.E. 2547
(2004), regarding roller skates to be label-controlled goods)
		

Labelling roller skates must comply with the notification of the Committee on

Labels regarding the characteristics of labels for the label-controlled goods, B.E. 2541
(1998) and statement below must be added.
(1) “Not suitable for children under the age of 4”
(2) “Player must equipped with safety apparatus, such as helmet, elbow guard,
knee guard during play”
(3) “Beginners must be closely supervised”
(4) “Playing in dedicated and appropriate areas” and the warning “Danger
to life without safety equipment”, by using the size of 3 millimeters or over
in red and pasting at the product.
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❖ Organic Fertilizer (The Notification of the Committee on Labels No. 14, B.E.
2546 (2003), regarding organic fertilizer to be label-controlled).
		

Labelling of organic fertilizer must comply with the notification of the Committee

on Labels regarding the characteristics of labels for the label-controlled goods, B.E.
2541 (1998) and the details below must be added.
1.

Name of microbes which are included in the composition of organic fertilizer,
by specifying the level of genus of microbe in the biological term.

2.

Quantity of living microbes in total per unit of weight which is a mixture of
fertilizer, by specifying in the amount of cells per weight 1 gram or 1 milliliter
of fertilizer.

3.

Group or type of microbe which is useful, such as blue-green algae,
phosphate solubilizing bacteria, etc.

4.

Humidity in percentage for solid organic fertilizer

5.

Manufacturing date and date of expiry

❖ Plastic Products (The Notification of the Committee on Labels No. 9, B.E. 2544
(2001), regarding a plastic products to be label-controlled)
		

Labelling of plastic products must comply with the notification of the Committee

on Labels regarding the characteristics of labels for the label-controlled goods, B.E.
2541 (1998) and warnings below must be added.
		

“Do not Use for Containing or Wrapping Foods”

		

“For Containing or Wrapping foods”

		

“For Beverage and One Use Only”

		

“Safe for Beverage”

		

“Do Not Use for Containing Hot Foods”

		

“Do Not Use for Hot Foods and Beverage”

		

“Food Grade”

		

In the case of furniture and tool, e.g. table, chair, ladder, there must be the

statement “Maximum Weight … Kilograms or Kgs.” posted on the product.
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Products made of recycled plastic must have the warning “Recycle Material

Used.” Its size must be bigger than other text on the label.
❖ Jewelry Decorations (The Notification of the Committee on Labels No. 7, B.E.
2544 (2001), regarding faceted gems and faceted jewelry decorations to be labelcontrolled)
		

For faceted gems and faceted jewelry decorations, there shall be a statement

which is the fact without any unclear statement causing misleading in the essence of
content and this statement must be Thai language or Thai language along with foreign
language which can be seen and read clearly. And details below must be added on the
label.
(1) Name and location of the business entity or the trade mark registered in
Thailand of the manufacturer for sale or of the importer for sale in
Thailand
(2) Name of the gem which is the trade name, type of the gem, i.e. genuine
or artificial. The use of the name of natural gem for the artificial one, such
as artificial emerald, artificial diamond, synthetic emerald or synthetic
diamond is prohibited, but the simulant or imitation is used instead.
Moreover, the word “diamond” for the gem which is not composed of carbon
element is not allowed to use.
(3) The weight of faceted gem(s) or faceted jewelry decoration(s) which are
used in making the piece, the unit in Karats or the abbreviation “ct.”
(4) The purity of gold in an ornament which is used to form a shape, the unit
in Karat or percent or the abbreviation “K” or “%”.
(5) Price indicated in Thai Baht or other foreign currencies or symbol of the
currency.
		

In the case where the faceted gems and faceted jewelry decorations are

ordered or imported into Thailand for sale, there must be details of the place of
manufacturing on a label fixed on the product, etc.
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❖ Playground equipment (The Notification of the Committee on Labels No. 25,
B.E. 2550 (2007), regarding playground equipment declared to be label-controlled)
		

Labelling playground equipment, the equipment must comply with the Notification

of the Committee on Labels regarding characteristics of labels subject to labelling control,
B.E. 2541 (1998) and the details below must be added on the label.
(1) The instructions presented at the goods should have details at least as
follows:
		

a. This playground equipment is suitable for children at the age of …

		

b. This equipment should be regularly inspected by the technicians

		

c. There must be a person to supervise

		

d. This equipment should be set up on appropriate ground, such as

		

synthetic rubber mat, sand, etc.

(2) Playground equipment which is designed for attaching to the ground for
safety must have the statement: “If the equipment is not attached to the
ground, it may cause a danger to life” with the text and the background
in different colors with the bigger size of 5 mm.

Goods which may be harmful
❖ Liquid absorber
		

According to experimental results, liquid absorbers can expand a lot in the

artificial digestive juice which similar to those in the human stomach. Therefore such
absorbers might be harmful to a baby when swallowed. The liquid absorber may cause
troubles to the digestive system and the excretory system by blocking paths in the
colon.  
❖ Boiler
		

Boilers which heat water by an electrical current running directly through the

water might be harmful to the user. If the lid is open and the boiler is still on, if the user
touches the water directly or indirectly,, the electrical current can run through the body
causing danger to life.
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❖ Balloon inflater
		

From analysing balloon inflaters available in the market, balloon inflaters contain

Ethyl Acetate which is a volatile substance according to the Public Health Ministerial
Notification and classified as a narcotic by the Royal Decree on Prevention of Volatile
Substance Abuse. Balloon inflaters are therefore prohibited from sale.
❖ Cylinder-shaped High-pressure water guns with direct water pressure
		

During the Songkran festival every year, cylinder-shaped high-pressure water

guns with direct water pressure, which might be made from PVC or other types of plastic,
are widely sold. High pressure water is harmful to body and can injure eyes. Therefore
this kind of water gun is considered harmful to the body and dangerous to people.
The Board has therefore announced its order to prohibit the selling of cylinder-shaped
high-pressure water guns with direct water pressure, with the aim of consumer
protection.
❖ Dental Wire
		

Dental wire is popular among teenagers for looking good with style. After being

examined, these wires have been found to be contaminated with various types of metal
which might fall into the throat and cause danger to life. The Board therefore issued
an order of permanent prohibition on the sale of dental wire.
❖ Whoever, selling these goods, shall be imprisoned not out of 6 months or
fined not more than 50,000 Baht, or both.
❖ Whoever, producing, ordering or importing these products, shall be imprisoned
not more than 5 years or fined not more than 500,000 Baht, or both.
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Consumer Protection in Contracts
Many consumers make complaints, of being treated unfairly in making a contract
with a business entity, to the Office of the Consumer Protection Board because business
entities generally have prepared a ready-made contract which has unfair contract
terms to the consumer. In order that the consumer will not be exploited in making a
contract, “the right to receive a fair contract” is added in the Consumer Protection Act
(2nd amendment), B.E. 2541 (1998) and some businesses are declared a controlled
business with respect to contracts.

1. The credit card business is a controlled business with respect to contracts.
(This became effective 1st January B.E. 2543 (2000).) The contract is controlled in order
that consumers will be treated fairly, such as the right to be given notice of at least 30
days when the conditions of use are changed and on the termination of contract or the
suspension of use with proper reasons from a business entity. (Many contracts have
expressed unfairness, for example, a business entity claiming the right to cancel the
use of credit card without prior notice.)

25

A Handbook for Disseminating Knowledge for Consumers

2. The liquefied petroleum gas (LPG) container business, which collects a deposit
for a gas tank, is a controlled business with respect to contracts. (This became effective
1st January B.E. 2543 (2000).) Many consumers are treated unfairly by the collection of
deposits which the gas company collects from the retailers and a consumer then has
to give a deposit to a retailer. When the consumer cancels the use of the gas tank, the
deposit is not returned to the consumer. Therefore, there must be a statement for the
receipt of payment. The statement indicates that a consumer has the right to have a
deposit back when the gas tank has been returned to the business entity.
3. The car and motorcycle hire-purchase business is a controlled business with
respect to contracts. (This became effective 1st January B.E. 2543 (2000).) In this
business, there have been unfair clauses in the contract. When a consumer broke one
condition in the contract, the business entity claimed that the car or motorcycle would
be seized. Now the car/motorcycle under a hire-purchase contract can be seized only
when the consumer has not paid the installments for 3 months consecutively and after
the business entity has issued a notice to the consumer demanding payment within 30
days.
4. The condominium selling business is a controlled business with respect to
contracts (This became effective 1st January B.E. 2543 (2000)) in order to achieve justice
for both parties. The consumer has a duty make payments according to the conditions
in the contract and the business entity has to finish the construction and transfer the
ownership to the consumer on time. Furthermore, materials used in the construction
must be specified, and any statement which has a meaning of rejecting or limiting any
responsibility of damages caused by the business entity is prohibited.
5. The mobile network service provider business is a controlled business with
respect to contracts. (This became effective 1st January B.E. 2543 (2000).) The
Committee on Contracts has announced that the mobile network service provider
business is a controlled business with respect to contracts. Examples of controlled
details are as follows: the business entity must deliver the statement of service to the
consumer at least 10 days before the due date; the consumer has the right to ask for the
statement of service of mobile phone in the same area of service without any additional
fee; if the business entity cannot return the security money paid for the number to the
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consumer on time, the business entity must compensate by paying the amount of money
which include interest at the rate of 15% per year.
6. The consumer loan business by financial institutions is a controlled business
with respect to contracts. (This became effective 1st January B.E. 2543 (2000).) There
shall be a statement which can be read with the minimum size of 2 mm. If there is any
change in the condition, the borrower must be notified in the written form in the period
of at least 30 days. In the case of urgency, there should be a letter to the consumer or
the notification in a daily newspaper for at least 7 days. The breaking of contract of the
borrower must be in accordance with a clause in the contract, typed with red or black
or italic text which can be obviously noticed. And there shall be “warnings for surety” in
the front of the contract of surety ship.
7. The hire-purchase of electrical appliances business is a controlled business with
respect to contracts. (This became effective 1st January B.E. 2543 (2000).) Details of the
goods, including whether in new or used condition, must be specified. Any fees which
the hire-purchaser has to pay must be specified in written form and the hire-purchaser
must pay within 7 days after receiving the notice. If there is insurance for the appliance,
the hire-purchaser has the right to receive the benefit in the value of debt where the
hire-purchaser still has a debt. The excess part will be under the responsibility of the
insurance company to pay the hire-purchaser.
8. The garage service business is a controlled business with respect to receipt
of payment. (This became effective 1st January 2547 (2004).) There must be essential
contents specified in the receipt of payment as follows: name and address of the business
entity; date of starting repair and finishing date; details about the car; mileage used on
the date before starting repair and after finishing repair; list of repairs and labor costs;
in the case of replacing spare parts, the list of brand, condition and the price of replaced
spare part; the guarantee; the authorized signature for issuing the receipt of payment.
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9. The used car business is a controlled business with respect to receipt of payment
(this became effective 1st January B.E. 2543 (2000)) in order that the consumer can use
the receipt of payment as evidence for complaint if exploitation occurs. The receipt of
payment must indicate the details of the car, including the date for giving a registration
handbook to the consumer. Any statement which allows the business entity to seize all
money without stating specific circumstances, and any statement which is an exemption
or limitation of the business entity’s responsibility for defects, or lessening the right of
the used car, are prohibited.
10. The condominium rental business, with a deposit, is a controlled business with
respect to receipt of payment. (This became effective 1st January B.E. 2543 (2000).)
The deposit for the rent of residence, i.e. house, building, condominium, apartment,
dormitory, according to the law regarding dormitory, can be asked from the tenant but
the receipt of payment must indicate the amount of deposit and must state the right
to receive the deposit back when the contract expires or within 7 days if the business
entity wants to inspect for damage for which the tenant is responsible.
11. The car sale business, with reservations, is a controlled business with respect
to contracts. (This became effective 1st January B.E. 2543 (2000).) The OCPB has
received a lot of complaints from consumers about unfairness when buying cars with
a reservation, for instance, the business entity delays in the delivery of the car, the price
increases, the business entity does not return the security money for the reservation. The
Committee on Contracts therefore announced the car sale business, with reservations,
as a controlled business with respect to contracts. There shall be a contract which
indicates brand, model, year of manufacturing, additional tools and equipment, privileges,
the amount of money etc for deposit, sale price, etc. Moreover, there shall be the right
for the consumer to terminate the contract when the business entity does not keep to
the contract. When the contract has been terminated, the business entity must return
the deposit within 15 days.
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Punishment
❖ Any business entity which does not deliver a contract in which there are
contractual clauses, or contractual clauses with a right form of contract, or which does
not issue a receipt of payment stating correct details and statements to a consumer
within a determined period of time, shall be imprisoned not more than 1 year or fined
from 500 to 10,000 Baht, or both.
❖ Whoever, issuing a receipt of payment by filling the amount of money greater
than the amount a consumer must pay and receiving that amount of money from the
consumer, shall be imprisoned not more than 1 month or fined from 500 to 10,000 Baht,
or both.
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The principles of making a contract
Making a contract is important because a buyer will have an obligation indicated in
the contract with a seller. The contract can give benefits, or otherwise, to the parties. To
be careful and avoid troubles occurring later, it is necessary to be aware of the principles
of making a contract as listed below.
1. The objective of contract should be clearly specified
2. Name and address of the parties must be accurately provided
3. The parties must be persons who can make a contract according to the law.
In the case of a minor, he or she must have consent from a guardian. Also, a married
person needs an agreement from his or her spouse before making a contract.
4. A contract form must be lawful
5. Damages must be specified for the breach of contract

6. A party which is responsible for any tax fee must be indicated
7. A contract must be signed before the parties
8. There should be witnesses and their signatures in making a contract
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Consumer Protection in Direct Sales and Direct Marketing
The consumer protection by the provisions in the Consumer Protection Act was not
sufficient in the direct sale and direct marketing business, where the direct distribution of
goods and services to the consumers is offered by an independent distributor or a direct
sale agent with a strategy for introducing goods to stimulate the consumers’ demand.
When a consumer has decided to buy goods and services, a contract of sale will establish
obligations, and these might have negative consequences for the consumer.
With no sale staff in direct sale marketing, the selling of goods and service is done
through the media. The consumers cannot touch nor have a clear look at the goods. As
a consequence, the consumer may receive goods which are unlike the quality mentioned
in the advertisement. And after the return of goods, the consumer might receive nothing
back, or a refund might be very slow.
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Direct Selling and Direct Marketing Act, B.E. 2545 (2002)
provides the consumer protection as follows:
❖ in buying of goods or services, a direct sales business entity or a direct marketing
business entity shall have a duty in delivering to a consumer the document
concerning the buying and selling of goods or services and the document shall
contain a Thai language statement that is comprehensible, indicating the name
of the buyer and of the seller, the date of buying and the date of delivery of
goods or services, including the right of consumer to terminate the contract;
❖ in buying of goods or services from a direct sale or from a sale through direct
marketing, a consumer shall have the right to terminate the contract by giving
written notice of his or her intention to a business entity within 7 days from the
date of receipt of goods or services but this right shall not apply to all types of
goods or services which depend on categories, prices or types of goods and
services;
❖ a consumer exercising the right to terminate the contract shall return the goods
to a business entity or appropriately keep the goods for the return;
❖ if goods or services are damaged, lost or impossible to return due to the fault
of a consumer, a consumer shall pay damages to a business entity except for
damage normally arising, for the purpose of using the goods or services;
❖ where a consumer exercises his or her right to terminate the contract, a business
entity shall refund the total sum that is paid by the consumer to buy goods or
services within the period of 15 days from the date of receipt of the notice of
intention to terminate the contract;
❖ a warranty on goods or service shall be made in Thai language and shall clearly
indicate the rights of a consumer to claim his rights pursuant to the warranty.
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Proceedings concerning goods which may be harmful
By virtue of the Consumer Protection Act, B.E. 2522 (1979), the Board has the
power of proceedings with goods which may be harmful as listed below.
❖ When there is a reasonable cause to suspect that any goods may be harmful
to the consumers, the Board may order the business entity to have such goods
tested or verified. If the business entity does not proceed to test or verify the
goods or delays in so doing without justification, the Board may arrange for the
verification at the expense of the business entity.
❖ In cases of necessity and urgency, if the Board has reason to believe that any
goods may be harmful to consumers, the Board shall have the power to prohibit
the sale of such goods for the time being until the test or verification has been
carried out.
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Liability for Defective Products Act B.E. 2551 (2008)
This Act was published in the Government Gazette on 20th February B.E. 2551
(2008) and came into force 20th February B.E. 2552 (2009).
The aim of this Act is to compensate for the damage caused by defective product,
e.g.: buying a new car which has flaws which cannot be obviously seen (originated from
the manufacturing process, such as low quality wheels, tires or steering wheel); foods
which are produced below hygienic standards and contaminated; canned foods which
are contaminated with chemical substances; etc. This law specifies measures which
are more beneficial to consumers than the existing Act which has already provided the
consumers’ rights, which are: (1) the right to receive correct and sufficient information
and description as to the quality of goods and services; (2) The right to enjoy freedom
in the choice of goods or services; (3) the right to expect safety in the use of goods or
services; (4) the right to receive a fair contract; (5) the right to have the injury considered
and compensated. More rights are added in this Act as listed below.
1. All business entities involved in the production process, shall be responsible
for injury caused by defective products under strict liability. The manufacturer
is liable if the product is defective.
2. The manufacturer has to prove that the product is not an unsafe product.
3. The Office of the Consumer Protection Board, associations or foundation
certified by the Board can take legal proceedings on behalf of consumers and
shall be exempted from all fees.
4. Compensation for psychological damages resulting from body, health or sanitary
damages of the injured person. If the injured person is dead, the husband,
wife, parent or descendant of that person shall be entitled to compensation for
psychological damages.
5. The statute of limitation is 3 years for demanding compensation, counting from
the date the damaged party became aware of the damages and became aware
of the business entity responsible.
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Consumer Case Procedure Act B.E. 2551 (2008)
This Act was published in the Government Gazette on 25th February B.E. 2551
(2008) and became effective on 23rd September B.E. 2551 (2008). This Act is legislated
to protect and enable a consumer who is exploited by a business entity or suffered
from consuming goods or services to be compensated in a very short time by using
economical and effective procedures. Consumers can meet the case officer to institute
legal proceedings at the Civil Court for the central area or the Provincial Court for regional
areas nationwide.
All 66 sections consumers should know and use as weapons to protect themselves
have been included as listed below.
1. This Act enforces only the civil case which is caused from the consumption of
goods and services or related to the responsible for the damage caused by a harmful
goods
2. To exercise the rights and perform the obligations, a business entity must act
honestly according to the standards of business which are appropriate under the fair
business system.
3. Some acts of a business entity, e.g. advertisements, guarantees or any acts
which affect the understanding or perception of a consumer, are considered a part of the
contract between a consumer and a business entity, even if these acts do not appear
in the written form of the contract.
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4. People who have the right to file a lawsuit are:
someone who has suffered, the Consumer Protection
Board, associations certified by the OCPB.
5. The burden of proof lies with a business entity,
which must show evidence of the facts concerned
about the production, manufacturing, design or
composition of goods and services.
6. The jurisdiction of the court, in which the court has the power of issuing an order
to the business entity to exchange the goods for the consumer if the goods cannot be
repaired or if the continuing use of the goods might be harmful to the consumer.
7. For additional compensation, the Court has the power of issuing an order to
a business entity which has an intention to exploit the consumer, or severely neglect
leading to damage, or violate the responsibility, to be responsible for the compensation
as a punishment by not more than twice the real cost of damage.
8. For assistance, the Act indicates that a “Case officer” who will be the officer in
the Provincial Court nationwide and the Civil Court in Bangkok provides the assistance
to consumers.

		

Details above will help consumers. However, making a contract or deciding

to consume goods or services should be based on information or facts which
consumers have the right to obtain in order that there will be no damage which
will lead to the lawsuit and associated waste of time.
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Instituting Legal Proceedings on behalf of Consumers
By virtue of section 39 of the Consumer Protection Act
B.E. 2522 (1979), instituting legal proceedings on behalf
of consumers is the Board’s power which the Board has to
consider the facts whether the act of business entity is the
infringement of consumers’ rights and the institution of such
legal proceedings will be beneficial to consumers as a whole.
The Board has the power to appoint the consumer protection
official to institute legal proceedings in the court against the
business entity infringing the consumer rights.
In legal proceedings in court, the consumer protection official will represent a
consumer by virtue of the Act. The Board has the power to appoint a public prosecutor
with the approval of the Director-General of the Department of Public Prosecutions, or
an office of the Consumer Protection Board whose qualification is not below the Bachelor
of Laws degree, the consumer protection official having the duty to institute civil and
criminal proceedings in the court against the persons infringing the consumers’ rights,
and when the Board has notified the Ministry of Justice in order to inform the court
of the matters, the consumer protection official shall then have the power to institute
legal proceeding as entrusted by the Board. In the legal proceedings in the court, the
consumer protection official shall also have the power to claim property or damages for
the complainant and, for this purpose, all the costs will be exempted.
According to the provision mentioned above, the basis used for instituting a legal
proceeding on behalf of a consumer can be determined as listed below.
1. A person who requests legal proceedings has to be a consumer. A consumer
means a person who buys or obtains services from a business entity or a person who
has been offered or invited by a business entity to purchase goods or obtain services
and includes a person who duly uses goods or a person who duly obtains services from
a business entity even he/she is not a person who pays the remuneration.
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2. An infringement of the consumers’ rights occurs. This means the case of
breaching the contract by a business entity and the case where a business entity infringes
a particular consumers’ right or many at the same time by virtue of other related laws
or the Consumer Protection Act.
3. The institution of such legal proceedings will be beneficial to the consumers
as a whole, with consideration for:
		

3.1 the characteristics of the operation of the business: the operation of a

business which causes damage to a consumer, where it can be assumed if this act
continues, it can affect other consumers;
		

3.2 the outcome of such legal proceeding: the outcome will be beneficial to

other consumers who have not yet made a complaint according to section 39 of the
Act, and consumers who could submit a complaint for legal proceedings later.

Basis Used for Instituting a Legal Proceedings on Behalf of
a Consumer
❖ A person who requests for legal proceedings has to be a consumer.
❖ The infringement of the consumers’ rights occurs.
❖ The institution of such legal proceedings will be beneficial to the consumers
as a whole, with consideration for the characteristics of the operation of the
business and the outcome of such legal proceedings.

Establishment of Center for Coordinating Product Testing
The Office of the Consumer Protection Board (OCPB) has established the
Coordinating Product Testing Center by the resolution of the Consumer Protection Board
in the 9th meeting of the year B.E. 2550 (2007) on 27th December B.E. 2550 (2007) in
order to support the proceedings of consumer protection by virtue of section 6 of the
Liability for Damages Caused by Harmful Goods Act B.E. 2551 (2008) which prescribes
that “The sufferer or his/her representative, by virtue of Section 10, shall prove that the
sufferer experienced damages from the product of the business entities, and the use
or storage of the goods was normal. But the evidence shall not be be required to prove
that the damages occurred by the action of the particular business entity.”
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The Center has duties to coordinate with concerned agencies to inspect or verify
goods and monitor for possible danger to consumers by receiving the cooperation from
the network of public, private, and academic sectors, and agencies related to consumer
protection, with the aim to be the effective center for testing and verifying goods. These
duties are prescribed by virtue of the Liability for Damages Caused by Harmful Goods
Act B.E. 2551 (2008) as listed below:
1. To coordinate and develop cooperation in testing and verifying goods between
academic, public sector and private sector networks including agencies related to
consumer protection;
2. To study, research and develop the format of proceedings in the coordination
for the testing and verification of goods;
3. To establish a database of testing and verifying goods with the aim to create
the integrated body of knowledge;
4. To publicize the testing of goods and information which are beneficial to
consumers;
5. To act as the secretariat to the Sub-Committee on testing and verifying
goods;
If a consumer finds goods which may be harmful, he or she can report the entity
concerned including even providing examples of the goods to the office of the Consumer
Protection Board for the verification.
Consumers must protect their rights; business entities must act morally.
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Gathering as Consumer Power Groups
The Office of the Consumer Protection supports and promotes the gathering of
consumers as consumer power groups in order to strengthen the power of commercial
negotiation and provide helps and suggestions among the consumers with the aim of
protecting them from being exploited by business entities. Such gatherings could use
the model of a club or association.
If an association has the purpose of consumer protection against unfair competition
in trade with its regulation under the conditions provided by OCPB, it can be recognized
by OCPB and granted the right to institute legal proceedings on any case related to
consumer protection, including the power to sue for compensation on behalf of any
consumer who is a member of the association.

OCPB Aims to Publicize Knowledge on Consumer Protection
to Communities
The Office of the Consumer Protection Board (OCPB), Office of the Prime
Minister, has duties to protect consumers’ rights, publicize knowledge of consumer
protection to people and build understanding in laws, regulation and notifications
regarding consumer protection among business entities with the expectation that
the public relations and publicity can be disseminated widely to people in all areas.
The Office of the Consumer Protection Board (OCPB) issued an order to appoint
a Sub-Committee on consumer protection attached to all forms of local administrative
organs (Bangkok Metropolitan Administrative, Pattaya city, municipality, sub-district
administrative office) with an aim to have a duty of consumer protection.
The Office of the Consumer Protection Board (OCPB) has therefore sent radio
spots about consumer protection to publicize through radio broadcasts and community
broadcasts. According to reports from provincial public relation offices, Pattaya city,
Provincial association/club of consumer protection, schools, non-formal education
centers (NFE), municipalities, sub-district administrative offices, all of these organs
used these radio spots to publicize through community/local radio stations, community
broadcasts. In schools, these spots are also used as an instruction media. The radio
spots are produced to create knowledge and understanding about consumer protection
and 5 consumers’ rights to people in all communities. People will know how to proceed
when their rights are infringed.
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Get to Know … the Office of the Consumer Protection Board
(OCPB)
Vision
The Office of the Consumer Protection Board is a central agency which carries out
the protection of consumers’ rights. This agency is the information center for consumer
protection, is equipped with technology, and promotes the participation of consumers
with the aim to create efficiency and maximize benefits for consumers with transparency
and fairness.

Missions
1. To enforce the law with fairness and transparency in order to maximize benefits
to consumers
2. To build consumer networks and coordinate cooperation among concerned
agencies in both the public and private sectors
3. To publicize knowledge to consumers in order that they may be conscious of
protecting and preserving their own rights
4. To develop laws and policies of consumer protection to be up-to-date with the
present situation

Organization Chart of the Office of the Consumer Protection Board (OCPB)
Office of the Consumer Protection Board (OCPB)
Secretary General
Secretariat Office

Product Testing Coordinating Centre

Administrative System Development Section
Internal Audit Section

Bureau of Regional Consumer
Protection Monitoring and Coordination

Deputy Secretary General (1)

Consumer
Protection
Division on
Advertising

Consumer
Protection
Division on
Contract

Bureau of
Legal Affairs
and
Litigation

Deputy Secretary General (2)

Consumer
Protection
Division on
Labelling

Dissemination
and Public
Relations
Division

Bureau of
Consumer
Protection
Plan and
Development
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The Consumer Protection Board
Office of the Consumer Protection Board
Central

Regional

Committee on Advertisement
Committee on Labels
Committee on Contract
Sub-Committee on legal affairs

Sub-Committee on screening
complaints from consumers

Sub-Committee on
monitoring and
considering advertisement
Sub-Committee on
studying and considering
contract and receipt of
payment
Sub-Committee on
studying and considering
contract and receipt of
payment

Sub-Committee on the mediation
Sub-Committee on the publicity and public relation
Sub-Committee on consumer protection for Bangkok

Provincial Sub-Committee
on consumer protection
(76 provinces)
Provincial Sub-Committee
for settling offences
(Bangkok not included)
Provincial Sub-Committee
on the mediation
Provincial Sub-Committee
on consumer protection
Sub-Committee on
consumer protection for
sub-district administrative
office
Sub-Committee on
consumer protection
for Pattaya city

How Will You Publicize Knowledge to Consumers?
The participation of people in the set of activities for publicizing knowledge is really
important, and there are many methods available, such as information services and
public relations. Many types of media may be chosen. Types of participation include
the venue for discussion, exchanging ideas, or even inviting people to be a part of the
whole process for these activities. To choose a method or media for the publicity, the
target groups and the budget must be taken into the consideration. This section will
present methods and techniques for proceeding effectively.
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Participation Techniques
Participation can be conducted in various levels and methods. Participation in
receiving news and information should be a method which reflects the fundamental
participation of the public or consumer groups by using print media and audiovisual aids.
As well as these activities where people are simple observers, more active participation
might be in the form of joining in activities, such as a seminar, a workshop, a meeting,
a campaign, by attending or expressing opinions. In choosing the technique, the issues
behind a problem must be taken into the consideration, e.g. being exploited from buying
goods or services, infringements of consumer rights, suffering unfair contracts, etc.
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1. Information Services
		

An information service provides information, news or facts which are beneficial

and important to the public and participants or consumers. This involves the simplest
communication and fulfils a fundamental need for people to be involved. If there is
no accurate and precise information, wrong decisions on buying goods will happen.
Providing information which will be effective must be concerned with:

•
•

what information needs to be publicized
how this information relates to the objective of the process of consumers’
participation
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•

who is are the most interested people with respect to this information

•

who wants this information

•

which information the sender needs receivers to know

•

where this information comes from
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2. Public Relations
		

Public relation is a form or process of communication for transmitting information,

which includes facts and opinions along with other information, to consumer groups with
the aim of ensuring that consumers will receive information, understanding, trust and no
misunderstanding. This will promote and strengthen good relations including faith and

a good public image. Public relations has therefore the objective of creating consumer
consciousness by indirect methods which will lead to the preservation of consumers’
rights.
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3. Publicity
		

Publicity is the dissemination of

information and knowledge to consumers
by using all types of media, such as radio,
television, newspapers and others e.g.
community radio, the religious exercises,
community library, so that they will understand
and have a knowledge. This is not an act of
convincing or advertising. Publicity is different
from public relations in that publicity is a one
way process without any feedback or attitudes
reflected back from consumer groups,
whereas public relations is a two way
process which includes both sending
information and also surveying for
comments from receivers.
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4. Surveys, Opinion Polls
		

Surveying comments or feelings of people on a subject or issue, by using a

questionnaire for directly interviewing a target group, either the group as a whole for a
small group, or by using some individuals as a sample in the case of a large group, with
the aim that all the activities will go well and which might have the power to strengthen
or resist consumers’ participation.

5. News Release, News Conference
		

A news release is a statement written for disseminating to the media which

conveys an understanding of that news. This method should be used when important
information must be released to the public. If it is used too often, the media will
gradually ignore the sources, even if the information is necessary to achieve the desired
activity.

47

A Handbook for Disseminating Knowledge for Consumers

6. Brochures
		

Brochures are used for a short explanation of main points without unnecessary

details. It should contain enough information for to provide a general understanding.
Brochures might be made in many sets according to various topics, rather than just
one. A set of brochures might gradually add details in each brochure. Information in
brochures will be targeted to suit individuals or target groups based on a topic of interest,
such as brochure for consumers or business entities, etc. Brochures must indicate the

address and contact details enabling users to gain additional information. Thus, this
style of brochure will be made more interesting by adding appropriate contents which
have maximum exposure and can be easily accessed. Besides, the production of quality
color brochures will reach the target groups well.
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7. Newspapers
		

Newspapers are suitable for all consumer

groups. This medium is dynamic and stays longer than
others. However, if there is no special scoop or exciting
headlines, people may not be interested. Moreover,
this type of media cannot publicize directly to a specific
group. But journals or magazines published for specific
groups can help publicize to the specific target group
effectively.

8. Radio
		

Radio is a medium which can access consumers

rapidly and cover wide areas regardless of the level of
listeners being literate or not. Moreover, radio makes
people comfortable and feel familiar when they listen.
It is convenient to bring along and listen everywhere.
Listeners can do their work at the same time. There is
no need for concentration. But this type of media cannot
effectively penetrate to every specific target group.

9. Television
		

Television helps dissemination of ideas and

public relations along with sounds and motion pictures
which can attract a lot of attention and collect information
much more than radios or newspapers do. But it is far
more expensive than other media and cannot effectively
penetrate to every specific target group.
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10. Video
		

Video is an effective method of publicity

with motion pictures and sounds. It can portray an
example by a real presentation to the public within
an appropriate of the length of time and reach the
target group. This method has maximum exposure
and can select the target group for publicity.

11. Information Center
		

An information center is a place where information or opinions are gathered

and collected, to respond to the demands of consumer groups both in general or in a
specific group. Its location is really important to its effectiveness if it is located in the
community and convenient for the public to access information, and to record questions
or observations. Thus, this model will attract people’s attention by having sufficient and
reliable information. This will penetrate to groups of people or consumers widely and
effectively.
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12. Open House
		

Not only does an open house have a role to provide information similar to or

better than an information center, but it also prepares officers who are competent to
answer questions from interested people or the public, to discuss important issues, and
have documents about certain details for following up. Besides, there should be notices
of opinions or suggestions from consumers posted on a board which reflects care and
concrete stories of consumer protection. Such publicity to the public is a useful exchange
of data and information among concerned persons in the community and between the
community and agencies. Thus, the open house is a participation event which provides
an opportunity for concerned people to speak and discuss with the aim of building good
relationships.. The objective of good relationships is to let consumers be conscious of
preserving their rights and participation.
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13. Internet
		

The Internet, and Internet–connected

networks, are computer networks which connect
worldwide by operating with standard receiving and
sending in various forms, such as text, image or
motion picture and sounds. This technology can also
rapidly search for information from many sources.
Today, the Internet is considered a medium which is
popular and its popularity keeps increasing. With the
aim of publicity, the Internet is a new medium and
widely expanding from groups of academic scholars,
business entities and interested consumers. In other
words, the Internet is now in every sphere. In the
future, the Internet will be available in any place where there is a computer, including
homes. And service providers must be ready to serve with the high-speed Internet
system for connecting computers in companies and residences.
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Using the Internet for publicity is mostly through e-mail or the electronic mail
system, and data system of World Wide Web (www) as a website in which news and
information can be followed. Thus, Internet can publicize information to a large number
of consumers. It can be used as the public and individual communications. The Internet
is a medium which accesses well to specific target groups. With respect to its quality, it
is much better than other media in forms, colors, sounds and motion. Furthermore, the
Internet can be used as two-way communication by sending feedback from consumers,
after receiving information, in a very short time.
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There might be various formats of participation for publicizing and receiving
information about consumer protection, such as conversations, explanations, public
relations, mass relations, questionnaires, formal and informal interviews, group
discussions, radio lines, community broadcasts, community gathering areas for activities
and festivals.
In arranging for participation, language and communication must be simple and
convenient to all consumers in whatever formats used. Dialects, images, folk or individual
media in a local community can be used for attracting consumers and for widespread
participation with the aim of preserving consumers’ rights to consume goods and services
safely, fairly and economically.
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Agencies which relate to Consumer Protection, THAILAND
1. Office of the Consumer Protection Board
1.1 If suffering unfairness as a result of buying goods and services, contact
OCPB Hotline 1166
1.2 In the case of advertising which is false or exaggerated, contact the
Consumer Protection Division on Advertising, Tel. +66 2143 0401-4
1.3 If being exploited in regard to goods or services, contact the Consumer
Protection Division on Labelling, Tel. +66-2143 0389, +66 22143 0394
1.4 If being exploited regarding a contract of sale, e.g. allocated land and
house, condominium, hire-purchase of car/motorcycle, contact the
Consumer Protection Division on Contract, Tel. +66 2214 30380-2
1.5 To aks for legal advice on consumer protection, contact Bureau of Legal
Affairs and Ligitation, Tel. +66-2143 0354, +66 2143 0363
1.6 To follow up legal proceedings, contact the Legal Affairs and Litigation
Bureau, Litigation Unit, Tel. +66 2143 0359-61
1.7 To ask for advice on direct selling and direct marketing, contact the Legal
Affairs and Litigation Bureau, Direct Selling and Direct Marketing Unit,
Tel. +66 2143 0365-7
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As well as phone contact, consumers can also contact OCPB through:
•

Website: www.ocpb.go.th

•

E-mail address: consumer@ocpb.go.th

•

In person at the Office of the Consumer Protection Board, the Government
Complex Commemorating His Majesty the King’s 80th Birthday Anniversary,
5th December, B.E. 2550 (2007) Building B, Floor 5, Chaengwattana Road,
Thung Song Hong, Laksi, Bangkok 10210

•

Regional areas: at all city halls or all district offices nationwide

•

7-11 Convenient stores nationwide: a complaint form set for returning, with
evidence to the OCPB by post free of charge

		

Documents attached with a complaint form for submitting in the case of house,

allocated land and condominium (originals with 2 copies):
•

Identification card / official identification card

•

Complainant’s house registration

•

Contact address of a business entity

•

Reservation form, reservation contract, agreement to buy and sell

•

Documents of advertisement, photos (if any)

•

Receipt of payment, records on installment of payment

•

Forms / Correspondence between complainant and business entity

•

Other related documents, such as a copy of land title deed, a copy of

•

A postcard completed with name and address of complainant

•

A revenue stamp, valued 30 Baht

(if any)
registration for legal person, etc.
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2. Department of Internal Trade
		

If problems related to prices of goods and services, hoarding, goods without

price labels occur, details regarding these problems, such as name of stores, locations,
undesired behavior, types of goods should be delivered along with name and address of
the complainant to the official for further proceedings and being informed. A complaint
can be made through channels listed below.
1.
2.
		

Hotline 1569 (24 hrs.)
www.dit.go.th
E-mail address : compro@dit,go.th

3.

Mail to Post box No. 156 Nonthaburi Post Office 11000

4.

Making a complaint by yourself at the Department of Internal Trade, Ministry
of Commerce, 44/100 Nonthaburi 1 Road, Bangkrasor, Muang, Nonthaburi
11000

		
5.

Tel. +66 2507 6111 Fax +66 2547 5361
In the regional areas, a complaint can be made at the Complaint Center
for goods price, Provincial office of Internal Trade
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3. Department of Business Development
		

This department provides the services of information which is of benefit for

business development, news, processes related to registration of legal persons, details
of registered businesses, advice for business development. Contact information:
1.

Hotline 1570

2.

www.dbd.go.th

3.

Making contact in person at the Department of Business Development,
44/100 Nonthaburi 1 Road, Mueng, Nonthaburi 11000

4. Office of Insurance Commission
		

People who are interested to know information about buying insurance, basic

knowledge about insurance and news or updates on insurance, can receive all this
information through channels listed below.
1.

www.oic.or.th

2.

Complaint form can be downloaded from the website and mailed with
attached documents to PO Box No. 22, Nonthaburi Post Office 11000

3.
4.

Hotline 1186
Making contact in person at the Office of Insurance Commission (OIC),
44/100 Nonthaburi 1 Road, Mueng, Nonthaburi 11000, Tel. +66 2547
4602-6, Fax +66 2547 4538
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5. Food and Drug Administration (FDA)
		

In any case of contacting for advice or information about drug products, narcotics,

cosmetics, medical devices, dangerous articles, general information of various products
and proceedings for licenses and permits issued by FDA, use channels listed below.
1.

Food and Drug Administration, 88/24 Tivanond Road, Mueng, Nonthaburi
11000, Tel. ++66 2590 7000

2.
3.

Consumers and FDA Hotline 1556
Website: www.fda.moph.go.th

		

complin@fda.moph.go.th

		

Consumer Development Division

6. The Medical Council of Thailand (an independent agency)
		

This agency registers, issues or suspends Licenses to Practice to physicians

or persons who conduct medical treatment and provides courses regarding medical
treatment.
1.

If an act of exploitation is committed by any medical staff or corruption
related to the medical treatment occurs, a complaint can be delivered to
the Secretariat to the Medical Council of Thailand, Building 6, Floor 7,
Office of the Permanent Secretary, Ministry of Public Health, Tiwanon Road,
Mueng, Nonthaburi 11000, Tel. +66 2590 1880-1,3 contact: the SubCommittee for Proceeding

2.

Further information about the Council can be found at www.tmc.or.th.
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7. Department of Medical Science
1.

Articles, news and information, such as medicines, dangerous articles,
cosmetics, diseases, or foods, are available at www.dmsc.moph.go.th.

2.

Any complaints can be sent to epetitions@dmsc.moph.go.th or in person
at Department of Medical Science, Ministry of Public Health, 88/7 Tivanond
Road, Mueng, Nonthaburi 11000, Tel. +66 2589 0022, +66 2951 0000

8. Department of Health Service Support
		

This department has duties to promote, support and develop the management

system, health service system and the Health Service Protection System in order that
people are healthy and protected in their rights, and to provide health services which
reach the standards of the Ministry of Public Health.
1.
2.

News and Information can be accessed at www.hss.moph.go.th
Department of Health Service Support, Ministry of Public Health, Tivanond
Road, Nonthaburi 11000, Tel. +66 2590 1675, Fax. +66 2590 1681
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9. Department of Health
		

To search for information about nutrition, physical exercise and health, please

contact:
1.

Website: www.anamai.moph.go.th

2.

Hotline 1675, 1900-1900-02 (Regional areas)

3.

Department of Health, Ministry of Public Health, 88/22 M.4 Tivanond Road,
Nonthaburi 11000

10. Thai Industrial Standards Institute (TISI)
		

Interested people can search at the TISI for information about the agency, the

standards for industrial products, principles and regulations for obtaining a permit or
license, participation in the course on the quality administrative system. Any complaints
relating to mistakes by TISI staff or the quality of products or the use of the TISI logo
without approval can be made through:
1.
2.

Website: www.tisi.go.th, E-mail: thaistan@tisti.go.th
By yourself at Thai Industrial Standards Institute, Rama 6 Road, Rajdhevi,
Bangkok 10400, Tel. +66 2202 3301-4 Fax. +66 2202 3415
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11. Department of Land Transport
		

If you are exploited by the service of BMTA, The Transport, Co.Ltd. bus, BMTA

jointed-service bus, Microbus, Taxi, Three-wheeler (Tuk-Tuk), Micro taxi, Short-range
bus, Van, complaints should be sent to:
1.

Center for Passenger Protection Hotline 1584

2.

Website: www.dlt.go.th

3.

Mail to PO Box No. 550, Samsennai 10400

4.

Make contact in person at the Department of Land Transport, 1032
Phaholyothin Road, Chatuchack, Bangkok 10900

5.

Department of Land, Tel. +66 2272 3100

6.

BMTA Call Center 1348

12. Office of the Permanent Secretary, Ministry of Interior
		

Receiving complaints from people and coordinating other government agencies

for help and community development. Contact information:
1.

Office of the Permanent Secretary, Ministry of Interior: Asadang Road,
Bangkok 10200

2.

Website: www.moi.go.th, Tel. 1567

13. Bangkok Metropolitan Administration
		

Giant Swing Old City, Phra Nakorn, Bangkok 10200

		

Hotline 1555
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14. Department of Provincial Administration, Ministry of
		 Interior
		

Asadang Road, Phra Nakorn, Bangkok 10200 Call Center 1548

15. Department of Land
		

If unfairness occurs as a result of an action of civil servants in the

Department in either the central or regional sections, a complaint can be delivered to
“Damrongtham Center” at the Department of Land by:
1.

Mail to Damrongtham Center, Department of Land, Pra Phipit Road, Pra
Nakorn, Bangkok 10200

2.

E-mail: damrongtham@dol.go.th

3.

Telephone: +66 2622 2380 or Fax: +66 2222 9829

4.

Sending a complaint through the website: www.dol.go.th

5.

Department of Land’s address: 2 Pra Phipit Road, Phra Nakorn, Bangkok
10200.

		

Tel. +66 2222 6131-40
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16. Department of Agriculture
		

Consumers and business entities can search for information on agriculture,

or follow news, warnings for a situation which might affect agriculture, such as pest
epidemics, floods, or others, or make a complaint through the website: www.doa.go.th,
E-mail: itc@doa.go.th, or at the Information Center, Training and Technology Operation
Center Building, Floor 3, Phaholyothin Road, Chatuchack, Bangkok 10900
Tel. +66 2940 6872

17. Department of Livestock Development
		

Consumers and business entities can search for information on the standards

of research services, any kinds of permission, and read articles related to livestock
development at www.dld.go.th and make a complaint or ask for help and support online
to direct.it@dld.go.th

18. Consumer Protection Police Division (CPPD)
		

This agency is responsible for protection, crimes suppression, investigation of

offences regarding consumer protection and peace keeping. A complaint can be made
through the website: www.registration.police.go.th or by phone:
Tel. +66 2513 7111, +66 2513 4242
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